City of Anaheim Beach Boulevard Specific Plan Project

WAND BBQ Pop Up Workshop
Spring 2016
Overview
As part of the Community “Pop Up” Workshop series, the Beach Boulevard Specific Plan project team
organized a workshop at the West Anaheim Neighborhood Development Council (WAND) Western
Barbeque on Saturday, May 14, 2016 from 10:00 a.m. to 4:00 p.m. at Twila Reid Park. The annual event
brings the community together and connects them to available resources. Over 1,000 residents
attended the event throughout the day. The event consisted of a classic car show, crafts fair, barbecue
food, and several other family oriented activities. Several City departments and community vendors
participated in the event by distributing information or selling items. The Community Services
Department had two stages with live music and performances from local school children.
The Beach Boulevard Specific Plan project team held the workshop in an ideal location near the busy
food court. More than 200 attendees, including children and adults visited the booth. The purpose of
the pop up workshop was to engage the community by educating them on the Specific Plan project and
to solicit their input on ideas for streetscape and branding as well as priorities for the project’s vision.
The project team also promoted the upcoming Planning Commission Workshop planned for Monday,
June 13th at 5:00 p.m.
Activities
Three stations were set up beneath “easy up” tents to provide an inviting space for people to participate
in the activities. The prominent station had a spin wheel with prizes and toys for children, which was
used to draw people to participate in the various activities. The second station had general information
about the project including a FAQs sheet, the vision statement, project web cards and sign-in sheets.
The third station had building blocks for a children’s activity. There were also two primary activities for
community participation. The first activity consisted of two photo boards that asked: “What Ideas for
Streetscape and Branding Do You Like?” The photos depicted streetscape improvement ideas that have
been implemented in other cities as well as other parts of Anaheim. Individuals who participated in this
activity were provided five orange stickers and were asked to place the stickers on the ideas they would
like implemented within the Specific Plan boundary (see photos below). The second activity, titled,
“Help Prioritize the Pieces of the Vision” asked participants to prioritize the guiding principles of the
vision statement. Participants were provided a gold, silver, and bronze stickers, with gold symbolizing a
high priority and bronze a low priority (see photos below).
Children who walked by the booth were offered a balloon with the
project logo. “I [heart] West Anaheim” stickers were also given to all the
participants. Many people commented that they like the stickers and
thought it was a great idea to show community pride.
Children were encouraged to spin the wheel and were awarded a small
toy. Adults who participated in the workshop activities had the
opportunity to spin the wheel to win a $5 Starbucks gift card or a light up cup after completing one of
the activities.
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Activity Results
Approximately 150 attendees participated in the streetscape and branding activity. The results each of
the ideas are as follows:
Rank
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20

Idea
Improved Sidewalk and Landscaping
Public Art/Gateway Pieces
Reuse of Historic Signage
Improved Crosswalks
Improved Landscaping
Outdoor Dining
Gateway Signage
Public Art/Screen Parking Garage
Landscaping Median
Street Trees and Tree Grates
Mid-block Crossing
Themed Signage and Lighting
Indoor Dining with an Outdoor Feel
Benches
Bicycle Parking
Overhead Intersection Treatment
Bus Stop
Identify Signage
Themed Improvements
Themed Improvements 2

Votes
93
72
55
48
45
41
40
36
35
34
33
33
33
30
26
23
20
18
17
16

This was the most popular activity with a total of 745 stickers placed between the two photo boards. At
93 votes, “Improved Sidewalk and Landscaping” was the most popular idea. Many participants cited that
they liked how the photos showed palm trees and retail along the street. A large amount of participants
were intrigued with the idea of signage and other improvements that would give the area an identity
(branding). This is consistent with what many participants expressed verbally to the project team. (See
photos below.)
The vision prioritization activity did not draw as many participation. A total of 7 people participated in
this activity providing a total of 21 stickers that prioritized components of the Vision Statement. One
attendee wrote her thoughts on how to best promote the corridor and how to provide a balanced mix of
uses. (See photos below.)
While the adults were participating in the activities described above, children were encouraged to use
the building blocks to create their own “Beach Boulevard”. The photos below capture the creativity that
the kids shared with the project team.

2

City of Anaheim Beach Boulevard Specific Plan Project

WAND BBQ Pop Up Workshop
Spring 2016

Other Feedback
Similar to previous community workshops, many participants verbally expressed that they would like
Beach Boulevard be a safer place for the community. Many cited that the motels attract transients and
illicit activity on the boulevard. Community members were also interested in having more signage that
identified the area. A few attendees stated that they would like to see the Westgate site developed
soon.
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Streetscape and Branding Activity Boards
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Vision Prioritization Board
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Workshop Photos
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