City of Anaheim: Center City Corridors Existing Conditions and Opportunities
Analysis
Study Outreach Phase One: Summary of Pop‐Up Workshops
Cinco de Mayo (May 5, 2019), Children’s Festival (May 18, 2019), Family Series
Friday (June 21, 2019)
Overview
As part of the initial phase of community outreach for the Center City Corridors Existing Conditions and
Opportunities Analysis study, three (3) separate pop‐up workshops were held within the Study Area.
Dates and locations of the pop‐up workshop events were selected based on geographic location within
the Study Area as well as to reach and interact with a broad spectrum of the local community.
Pop‐up workshops held during the first phase of outreach for the study included the Cinco de Mayo
event held at La Palma Park on May 5, 2019, the Children’s Festival event held at Pearson Park on May
18, 2019, and the Family Series Friday event held at Pearson Park on June 21, 2019.

Cinco de Mayo Festival and Carnival ‐ May 5, 2019
The first pop‐up was held at the Cinco de Mayo Festival and Carnival at La Palma Park (1151 North La
Palma Parkway) on Sunday, May 5th from 3 pm to 7 pm. The event is a popular destination for Anaheim
locals and has live performances, food, carnival rides, and games. The booth was setup in conjunction
with the City’s Community Services Department and experienced significant foot‐traffic and interaction
with individuals in attendance.

Images from the Cinco de Mayo Pop‐Up Event.
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The event was attended by Matt Ottoson and Diane Bathgate of RRM Design Group, and Elaine
Thienprasiddhi and Gustavo Gonzalez of the City of Anaheim. The booth was setup with project
materials, including a sign‐in sheet to track visitors, postcards with project information to hand‐out, and
boards set up on easels (one map of the study area, one project goals, and one board soliciting feedback
on what people like about the Study Area and what would entice them to visit more often). There were
also cookies and muffins available for children visiting the booth with their parents.
Feedback
In addition to in person feedback at the time of the event, community members were provided with
postcards encouraging and directing them to take the online survey. The following is a summary of the
questions posed and the in‐person responses received on the feedback board:
What brings you to the Center City Corridors Area? If you live here, what do you like to do here?
 Have Fun (x2)
 Eating
 Cinco De Mayo
 Events
 Parks
 Work
 Shopping
What would you like to see less of in Center City Corridors Area?








Used Cars, Cars (x2)
Speeding (x2)
Homeless (x2)

Housing
Private Parking
Non‐Resident Parking

What would encourage you to come to the Center City Corridors Area more often?

















Bike Paths (x3)
More Parking (x3)
More Events (x2)
More Parks (x2)
Soccer Fields and Park Lighting (x2)
More Junior Highs
More Trees
Housing
Affordable Rents
Community Involvement
Code Enforcement for Neighborhood
Restaurants






Basketball Courts
More Alley Lighting
Streetlights
Special Needs Assistance for
Emergencies
Sidewalks
MHP Rent Stabilization
Interesting Architecture
Signal Light at Lincoln Avenue and
Evergreen

Anaheim Children’s Festival ‐ May 18, 2019
The second pop‐up was held at the Anaheim Children’s Festival at Pearson Park (400 North Harbor
Boulevard) from 11 AM to 4 PM. This was a well‐attended event with an emphasis on art activities for
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children and families. The booth was setup at the start of the event and remained for the duration.
There were several other booths setup in the area, all experiencing significant foot‐traffic.
The event was attended by Matt Ottoson and Mikaela Vournas of RRM Design Group, and Kevin
Clausen‐Quiroz of the City of Anaheim. The booth was setup with project materials, including a sign‐in
sheet to track visitors, postcards with project and online survey information to hand‐out, and boards set
up on easels (one map of the study area, one project overview, and one board soliciting feedback on
what people like about the study area and what would entice them to visit more often). There was also
art activities and candy available for children visiting the booth with their parents, with the art activity
providing greater opportunities to solicit feedback from the parents.

Images from the Anaheim Children’s Festival Pop‐Up Event.

Feedback
Booth visitors were encouraged to take the online survey available via the postcard that was distributed
to community members. Additionally, direct feedback from booth visitors was recorded on the feedback
board. The following is a summary of the questions posed and the in‐person responses received:
What brings you to the Center City Corridors Area? If you live here, what do you like to do here?















Packing House (x5)
Parks/Open Space (x5)
Summer Events (x3)
Family Events (x2)
Non‐Profit Work (x2)
Visit Family
Commissions, Boards, Service Clubs
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Library
Parks/Swim Events
Community
Restaurants/Food
Kids School Classes
Community Events

What would you like to see less of in Center City Corridors Area?
 Parking (x2)
 Cars (x3)
 High Density Residential/
 Crime (x3)
Gentrification (x2)
 Traffic/Car Accidents (x3)
 Cars in Neighborhood Residential Areas
 Trash (x2)
 Bars (x2)
What would encourage you to come to the Center City Corridors Area more often?



















Music/Entertainment Events (x3)
More Bike Lanes (x3)
Established Businesses (x3)
Transportation from Canyon (x2)
Better Transportation Options (x2)
Restaurants (x2)
Affordable Middle‐Income Housing
Neighborhood Watch
Enhanced Colony Character

Farmer’s Markets Open After 5 PM
Investment in Existing Communities
Preservation of Historic Resources
Food Trucks (PM)
Walkable Streets
Revitalization of Strip Malls
Parking Structures
Bicycle Destinations

Family Series Fridays ‐ June 21, 2019
The third and final pop‐up of the first outreach phase was held at the Anaheim Family Series Friday’s, a
Pirate Adventure Stunt Show, at Pearson Park (400 North Harbor Boulevard) from 4:30 PM to 6:30 PM.
This is a popular summer series event targeted towards children and families and many community
members visited the booth in the time before the show began.
The event was attended by Matt Ottoson and Mikaela Vournas of RRM Design Group, and Elaine
Thienprasiddhi of the City of Anaheim. The booth was equipped with project materials, including a sign‐
in sheet to track visitors, iPads to allow visitors to take the online survey at the pop‐up event, postcards
with project and online survey information to hand‐out, and boards set up on easels (one map of the
study area, one project overview, and one board soliciting feedback on what people like about the study
area and what would entice them to visit more often). There was also an art activity and candy available
for children visiting the booth with their parents, with the art activity providing greater opportunities to
solicit feedback from the parents.
Feedback
Booth visitors were encouraged to take the online survey available in‐person via iPads at the event or
were directed to the online survey via the postcard that was distributed. Additionally, direct feedback
from booth visitors was recorded on the feedback board. The following is a summary of the questions
posed and the responses received:
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What brings you to the Center City Corridors Area? If you live here, what do you like to do here?





Events (x2)
Family Events
Fireworks
Urban Aesthetic

What would you like to see less of in Center City Corridors Area?




Illegal Fireworks
Homeless
Car Dealerships

What would encourage you to come to the Center City Corridors Area more often?






Affordable Housing
Better Bus Stops
More Parks
More Breweries, Mixed‐Use, Boutique Retail
Speed Bumps on Lemon Street

Images from the Family Series Friday Pop‐Up Event.
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