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Who We Are
• The Anaheim Convention Center (ACC) is the largest
convention center on the West Coast. It includes
813,000 square feet of contemporary exhibit space
in the heart of the 1,100 acre Anaheim Resort™ district.
• In 2012, the ACC hosted more than 200 events, with
more than one million attendees.
• Built in 1967, the ACC has gone through 5 major
expansion projects plus several cosmetic renovations.
The ACC’s Grand Plaza, which was completed in
January 2013 offers meeting/event planners the
opportunity for large outdoor gatherings and events.
• In 2016, an additional 200,000 square feet of flexible
meeting/exhibit space will bring more meeting
space to the ACC.
• The ACC was awarded the 2012 Venue Excellence
Award for convention centers by the International
Association of Venue Managers.

Environmental
Highpoints
• The ACC is a LEED-certified venue and one of the
largest convention centers in North America to earn
this prestigious distinction.
• Since 2004, the ACC has provided sustainability
initiatives while supplying exceptional meal services to
more than 1.2 million visitors each year.
• The “Green Zone” area on the grounds turns kitchen
food scraps into nutrient-rich compost, which is
used throughout the Anaheim Resort™ district
for landscaping.
• 54% of all mixed trash waste is diverted from the
landfill every year.
• 86% of ongoing consumable purchases, 95% of
electronic purchases and 78% of cleaning product
purchases meet strict LEED guidelines for
sustainability.

We do not inherit the Earth from our
ancestors; we borrow it from our children.
Native American Proverb

• Anaheim named as the top “Eco City” in Orange
County for 2011 – 2012 by the U.S. Green
Building Council.
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Contents
The Anaheim Convention Center takes
great pride in providing a versatile, firstclass venue that reflects the many reasons
why people from all over the world come
to Anaheim for the opportunity to learn,
interact, and exchange ideas. Aside from
the obvious reasons to do business at
the ACC; the beautiful weather, friendly
people and dynamic venue, many meeting
planners select the ACC for the ease of
doing business while leaving a minimal
environmental footprint on the community.
It’s one thing to expect to have a fabulous
event, but it’s quite another to have a
fabulously GREEN event.

P C M A

E n v i r o n m e n t a l

Table of Contents
Anaheim Convention Center’s
Best Practices Environmental/
Green Policy

4

Communication Strategy
Regarding Environmental
Leadership Initiatives

6

The ACC’s Economic
Benefit and Cost Savings

7

Recycling Initiatives
That Lessen the
Environmental Impact

8

Social/Cultural Initiatives That
Illustrate Social Responsibility
and Good Ethics

9

Initiatives That Lead
Environmental and/or
Social Change

10

Other Data (Certifications
and Other Environmental
Recognition)

11

L e a d e r s h i p

A w a r d

S u b m i s s i o n

4

Anaheim Convention Center’s
Best Practices
Environmental/Green Policy
The ACC encourages environmentally preferable
practices in all aspects of its operations. Below is an
overview of the ACC’s best practices, as outlined in
the below examples of each of the Center’s specific
policies:

Solid Waste
Management Policy
Electrical Waste – 100% of electric waste is diverted
from the waste stream by weight.
Facility Alterations and Additions - At least 70% of
waste generated by facility alterations and additions
waste stream by weight.

Roof Top Garden – In January 2012, the ACC planted
a 2,000 square-foot garden with an array of plants and
herbs on top of the Arena Box Office. The roof garden’s
harvest supplies ARAMARK, the Anaheim Convention Center’s caterer, with fresh tasty herbs including
rosemary, thyme, parsley and lavender. The herbs are
used during the year for a variety of food functions and
conventions. The waste from the roof-top garden is
handed over to the ACC’s “Green Zone” for composting.
Sustainable Purchasing - Sustainable purchasing is
encouraged or required, if feasible, for ongoing consumables, including paper, toner cartridges, binders,
batteries, and desk accessories. Purchasing activity for
the entire building and associated grounds must be
included and documented.
The Anaheim Convention Center must evaluate
its needs and make purchases that meet one or
more of the following criteria, where practical:
• At least 10% post consumer and/or 20%
pre-consumer material
• At least 50% rapidly renewable materials.
• At least 50% materials harvested or extracted
and processed within 500 miles
• At least 50% Forest Stewardship Council (FSC)certified paper products
• Use of rechargeable batteries
Durable Goods - The ACC encourages the purchase and
use of sustainable durable goods such as:
• Electric-powered equipment, including office
equipment, appliances, external power adapters,
televisions, and other audio-visual equipment,
must be ENERGY STAR® qualified, when feasible

HVAC Use Policy
Exhibit Halls - Exhibit Hall HVAC is not run while the
roll-up doors are open. The HVAC is turned on one
hour, with a maximum of two hours, before an event,
and turned off at the end of an event.
Public Areas - The HVAC only runs during events, turned
on one hour before and off at the end. HVAC is not
used for public areas unless there is a sufficient business
reason for it.

Sediment and Erosion
Control Policy
When the Anaheim Convention Center performs any
construction on the site, such as the building of our
new Grand Plaza, the disturbed areas are treated as
stated in EPA 832/R-92-005(1992) Storm Water Management for Construction Activities, Chapter 3 Sediment
and Erosion Control. At a minimum, the following is
accomplished as appropriate:

• Conventional gas-powered equipment, such as
maintenance, landscaping, and cleaning
equipment or vehicles, will be replaced with
electric-powered models if practical

• Minimize the amount of disturbed soil

• In addition, environmentally preferable furniture
is used whenever possible

• Remove sediment from onsite runoff before it
leaves the site

• Prevent runoff from offsite areas from flowing
across disturbed areas
• Slow down runoff flowing across site

• Meet or exceed local or state requirements for
sediment and erosion control plans
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Exterior Management Plan
Maintenance – The ACC is consistently replacing
conventional equipment with lower impact alternatives
(e.g. electric powered or low db blowers) or is using
alternative approaches such as hand raking of leaves
where feasible, to abate the impacts. Staff also use
equipment designed to minimize or recycle waste, such
as mulching mowers.
Building Exterior, Sidewalks, Pavement, and other
Hardscape – The ACC staff clean only as often as
needed to maintain building and site appearance and
safety, and use water and cleaning products efficiently
to ensure that chemicals do not run into the sewer
system.
Paints and Sealants on Building Exterior – The ACC
uses environmentally preferable paints and sealants for
the building’s exterior, reducing harmful VOC emissions on the environment and protecting the health of
workers. These sealants have a lower VOC content than
the current VOC content limits of the regional requirements.
Wastewater Guidelines - All construction and cleaning related activities are conducted in conformance
with all applicable Clean Water Act related requirements (commonly known as NPDES regulations). These
requirements include but are not limited to adherence
to the following:
• California Storm Water Best Management
Practice Handbook (1993 Construction Activity).
With particular emphasis on BMPs CA3, CA10,
CA11, CA12, CA 20, CA 21, and CA 24
• Standard Specification for Public Works
Construction (Green Book) Sections 7-8.1
and 7-8.6
• Anaheim Municipal Code Section 10.09
• Other applicable State and Federal Water
Quality Regulations

Escalator Operation Policy
• Escalators ONLY turned on for actual event days,
or to be cleaned. The purpose of this policy is
to save money and energy by limiting the hours
of escalator operation.
• Dark days, move in days, and move out days do
not require the operation of the escalators.
• Escalators are turned on at least two hours prior
to event start time to allow for repairs in case
of malfunction. They may be turned on as early
as necessary as long as they are running by two
hours before the event start time.
• Escalators are turned off no later than two hours
after the event end time.

Green Cleaning Policy
The ACC strives to identify and use low-environmental
impact chemicals in its cleaning policies while reducing
exposure of occupants to chemical hazards. All cleaning materials and chemicals are disposed of
and/or recycled in a sustainable manner.
Purchasing - The ACC encourages the purchasing of the
following green cleaning products:
• Cleaning, hard floor, and carpet care products
meeting the sustainability criteria outlined in the
Sustainable Purchasing Policy
• Cleaning equipment meeting the sustainability
criteria outlined in the Sustainable
Purchasing Policy
Maintenance System - The ACC practices a standard
operating procedure that addresses how an effective
cleaning, hard floor, and carpet maintenance system
will be consistently utilized, managed, and audited.
This addresses cleaning practices that protect vulnerable building occupants, such as occupants with
asthma, other respiratory conditions, or sensitive or
damaged skin.
Hand Hygiene - Strategies for promoting hand hygiene,
include the following:
• Hand washing
• Educational program
• Posters or signs in rest rooms
• Use of alcohol-based waterless hand sanitizers
• Hand soaps do not contain antimicrobial agents,
except where required by health codes and
other regulations
• Janitorial paper product dispensers do not
include levers and/or cranks that users
must share
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Safety - The Anaheim Convention Center has guidelines
addressing the safe handling and storage of cleaning
chemicals used in the building, including a plan for handling hazardous spills or mishandling incidents including the following:
• Cleaning products procured for use in the
building meet the requirements in the
Sustainable Purchasing Policy
• Proper containment, storage and dispensing
techniques are implemented
• Proper hot and cold water supplies and drain
systems in janitor closets for the use of chemical
dispensing and dilution are maintained
• Portion controlled dilution equipment or
pre-measured pouches of chemical concentrates
are used

Communication Strategy
Regarding: Environmental
Leadership Initiatives
Committing to sustainability and making it a routine
part of doing business is a critical element of the ACC’s
business culture. As such, communicating the Center’s
environmental leadership initiatives is paramount to informing our employees, customers and prospects. The
ACC works closely with its partners, such as ARAMARK,
SmartCity and the Anaheim/Orange County Visitor &
Convention Bureau to promote those initiatives to key
stakeholder groups. Communication is a critical component of an environmental program and is integrated
from the very beginning of the initiative and throughout the program’s evolution.
Here is how we communicate those tactics:
Commitment – Demonstrate senior administration’s
ongoing commitment to being environmental leaders
within the industry.
Educate – Inform stakeholders so they can:
• Articulate the basic concepts of the
environmental initiatives
• Involve them in the successful adoption of
the programs
• Provide feedback on key concerns
Promote – Communicate important messaging:
• Celebrate key milestones
• Expansion of environmental programs into
new areas of the ACC
• Highlight success stories
• Announce work that significantly changes the
appearance/green initiatives of the ACC
Use a multi-pronged approach and maximize existing
communications channels, including:
Internal channels via:
• Public signage in and around the ACC
• Digital message boards in public areas
• E-newsletters to employees and staff
• Employee communication bulletin boards
External channels via:
• ACC and partner websites
• Sales collateral
• E-newsletters to trade and consumers
• Social media, including Twitter, LinkedIn,
Facebook, YouTube, etc.
• Public Relations to trade and consumer media
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The ACC’s Economic Benefit and Cost Savings
The ACC takes great pride in converting its environmental policies into meaningful business
that truly affects the bottom line. As part of the ACC’s capital improvements initiative, the
Center developed a 5-year capital plan, which listed all the future projects, along with their
savings costs and payback period. Most of these projects involved upgrading and/or replacing
basic utility systems, such as chilled and heated water systems, cooling towers, remove and/or
upgrade chilled water pumps, heaters, air handling units and lighting systems.
Summing up these projects, the total cost is about 5 million dollars and they will save about 1.4
million dollars each year, roughly yielding a 3.5 year simple payback to the ACC. While not all
of these projects provide a cost savings, they are of value as the ACC looks to achieve its goal of
LEED Gold Certification by 2015.
Further examples of the ACC’s Environmental programs providing cost savings:

0%

44,000

-10%

ccf of water

42,000

-20%
-30%

40,000

-40%
-50%

38,000

-60%
36,000

-70%
-80%

34,000
32,000

Water ccf
Baseline Change

-90%

2009

2010

41,875
0%

37,121
-11%

2011

2012

36,128
-14%

38,254
-9%

-100%

Percentage Change from 2009 Baseline

Anaheim Convention
Center
Water Usage
(ccf) Usage (ccf)
Anaheim
Convention
Center Water

Anaheim
Convention
Center Energy Usage (MMBtu)
Anaheim Convention Center
Energy
Usage (MMBtu)
MMBtu Energy Units (million Btu)

-10%
100,000

-20%
-30%

80,000

-40%
-50%

60,000

-60%
40,000

-70%
-80%

20,000
0

Natural Gas
Grid Power
Baseline Change

P C M A

-90%

2007

2008

2009

2010

2011

2012

10,205
96,684
0%

12,866
89,030
-5%

11,557
84,915
-10%

8,198
75,790
-21%

9,620
77,239
-19%

12,210
76,307
-17%

E n v i r o n m e n t a l

L e a d e r s h i p

A w a r d

-100%

S u b m i s s i o n

2007 Baseline Change Percent

0%

120,000

8

Recycling Initiatives
That Lessen the
Environmental Impact
Through its partnership with ARAMARK, the Anaheim
Convention Center has the unique opportunity to
showcase sustainability initiatives while providing
exceptional meal services to more than 1 million visitors each year. This partnership is a testimony to both
organization’s goals to make the ACC a leader in food
sustainability through exceptional sustainable menu
developments, environmentally preferred purchasing,
and environmentally responsible waste management.
Further examples:
• Use of biodegradable utensils, cups and
serving plates
• Partner with the Environmental Protection
Agency and other related organizations
• Partner with local food bank organizations
Use of the Green Zone – The ACC maintains an onsite Green Zone recycling center, which handles the
recycling and composting processes for the convention center, maintaining a conversion rate of 27% from
the food service operation alone. The Green Zone
handles:
• Compost - Wet waste coming out of the ACC
is turned into a compost formula that is 85%
(250lbs) kitchen/dining scraps and 15% uncoated
paper, cardboard and/or green waste such as
lawn trimmings. The compost results in 25lbs of
sterile biomass that can be used for landscaping,
resulting in the need for less fertilizer
throughout the Anaheim resort area.
• Recycled - Water and soda bottles (P.E.T.), glass,
cardboard, electronic, paper and aluminum
waste. Kitchen oils are turned into
bio-diesel fuel.
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Social/Cultural Initiatives That Illustrate
Social Responsibility and Good Ethics: January - May, 2013
Estimated
Hours

Event
San Juan Hills Trail Run - San Juan Capistrano
Cupid’s Undie Run - Los Angeles
Live Ultimate Run - Los Angeles
Paws Fur Pink 5K Dog Run/Walk - Irvine Regional Park
Race on the Base - Los Alamitos
Workability Program (March 2013)

3.0
3.0
3.0
3.0
3.0
10.0

Brief Description
Benefits the Doheny State Beach Interpretive Association
Benefits the Children’s Tumor Foundation
Benefits the End Child Hunger Initiative
Benefits Susan B. Komen Foundation - Breast Cancer Research
Supports various charities including: the Cancer Support Foundation, Los Alamitos
Education Funds and U.S Army MWR (for soldiers and their families)
Workability is a training program for special education students. It is designed to
promote career awareness and exploration while students complete their secondary
education program. The students are currently job shadowing our Stewarding team
under the guidance of their vocational coaches.

30th Anniversary Newport Mesa Spirit Run

3.0

The Newport Mesa Spirit run benefits the Newport Mesa Unified School District.
Their mission is to present a community event promoting childhood fitness, to provide
scholarship to children in the district and to provide an opportunity to receive a share
of net proceeds to any school in the district that demonstrates commitment to their
mission.

Coaster Run

3.0

At Knott’s Berry Farm, the Coaster Run benefits the Buena Park Speech and Language
Development Center

Leprechaun Leap 5K
Concordia University 5K - St. Patrick’s Day Dash
Hot Chocolate 15K/5K
Angels 5K and Kids Fun Run
Workability Program (April 2013)

3.0
3.0
3.0
3.0
16.0

Run and Remember- Huntington State Beach

3.0

Boys and Girls Club Gala

3.0
2.0
3.0
3.0

Run Seal Beach
WalkRunRead 5K - Huntington Beach Central
South Jr High School Garden Project
Group Clean up of Oak Canyon Nature Center
The Colony 5K
Hope, Steps & A Cure/5K
Workability Program (May 2013)

4.0
3.0

Family Justice Center Gala
Wahoo’s OC 5K
13th Annual Cinco de Mayo Golf Tournament
Magic Shoe 5K
Bubble Run 5K
Memorial Day Half Marathon
Firefly Run at the Home Depot Center
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Benefits the Tustin Community Foundation and the Tustin Chamber of Commerce
Benefits the Concordia Track and Field program
Supports Ronald McDonald House Charities of San Diego
Supports the Angels Baseball Foundation
Workability is a training program for special education students. It is designed to
promote career awareness and exploration while students complete their secondary
education program. The students are currently job shadowing our Stewarding team
under the guidance of their vocational coaches.
Benefits T.A.P.S.-Tragedy Assistance Program for survivors for families who have lost
someone in the military
Benefits the Boys and Girls Club
Benefits Seal Beach community needs
Benefits adult literacy
Assisted the school with sustainability efforts, building a school garden, recycling and
developing a food waste program
Celebrates Earth Week
Benefits Anaheim High School
Benefits the Aplastic Anemia & MDS International Foundation
Workability is a training program for special education students. It is designed to
promote career awareness and exploration while students complete their secondary
education program. The students are currently job shadowing our Stewarding team
under the guidance of their vocational coaches.
Raised $60+ in net revenue for the foundation
Benefits 18 local charitites, including Train 4 Autism and the Team Duke John Wayne
Cancer Foundation
Assisted with setting up the golf tournament and raised $69K for the Muscular
Dystrophy Association
Benefits the Cynthia Holcomb Magic Shoe Foundation to provide shoes for the needy
Benefits the American Heart Association
Benefits Team Dark Horse to support marines and their families
Benefits the American Red Cross

L e a d e r s h i p

A w a r d

S u b m i s s i o n

10

Initiatives That Lead
Environmental and/or
Social Change
Chefs to End Hunger - Through its partnership with ARAMARK, the ACC has just entered into a new program
called “Chefs to End Hunger”, which provides meals to
the hungry by redistributing the excess prepared food
that would normally go to waste. As is always the case,
the ACC strives to have zero excess food, but when
there is, our chefs are empowered to easily and efficiently repurpose food that would normally go to our
compost program and redirects it to help in the fight to
end hunger.
Sustainable Menu Development – ARAMARK is and
has been the food service provider for the ACC for
almost forty years and they remain committed to protecting and improving the environment and to making
available socially responsible and sustainable options.
The ARAMARK environmental team solicited feedback
and suggestions from the community and our guests
and used the data to develop a farm to fork program
highlighting local, sustainable and organic farms within
our preset 120 mile “local” radius. Utilization of these
farms allowed the ACC to reduce food mileage by over
500,000 miles of travel per year.
Building these programs also helped to support the
Anaheim community. It was found that the local organic products were typically 25-30% more expensive
than conventionally sourced products but ARAMARK
was able to integrate these items into menus with very
little impact on cost of goods due to the larger amount
of local products that are now sourcing from new
partners.
Additional local discoveries included:

Furthermore we have:
• Become a full partner with the Monterey Bay
Aquarium’s Seafood Watch program – the first
convention center to obtain this recognition
• Selected Rain Forest Alliance and Fair Trade
certificated coffee
• Specified that all liquid dairy must be rBGH-free
• Serve only eggs certified humane cage free
• Eliminated fois gras due to controversial
production methodologies
• Source free-range organic protein and center of
the plate options such as poultry, pork and lamb
The menu is only one part of an event so when developing various programs ARAMARK looks for ways to
also expand the sustainable options beyond the plate.
Some options include:
• Utilization of potted plants and floral
arrangement as décor which are then donated to
local hospitals and convalescent homes
following the event
• Recommendation of Verifloral certified organic
flowers when cut flowers are requested
• An innovative approach to utilizing recyclable,
natural and reusable items to replace water
intense linen and one time use products
• Elimination of portion control condiments in
lieu of bulk dispensers
• Use of 100% post-consumer recycled
unbleached napkins at the concession stands
• Conversion from petroleum based disposables
to renewable resources products such as
bagasse, a renewable sugarcane byproduct; corn
and potato based polymers

• Heritage, specialty and heirloom cheese
• A new local wine partner to supply all house
wines which supports “Trees for the Future” –
Buy a Bottle, Plant a Tree
• Grass fed, humane certified beef producer that
sources whole animals that are managed on a
local ranch
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Awards & Certifications
• Largest LEED certified convention center on
the West Coast, by U.S. Green Building Council
(USGBC)
• ‘Greening Pioneer’ award winner from
“Venues Today”
• Venue Excellence Award by the International
Association of Venue Managers (IAVM)

Other Sustainable Practices
and ACC Updates:
1. The recently launched Grand Plaza includes several
eco-friendly features:
• 69 of the 151 palm trees in the plaza
are re-purposed from the previous landscape
• The lighting utilizes LED technology, adding
to the energy efficiency and longevity of
each fixture
• Plants are drought tolerant

2. The Anaheim Convention Center, in partnership
with the Anaheim Public Utilities Department, has been
pursuing the installation of solar panels on our exhibit
hall roofs. On July 23, 2013, City staff recommended to
Anaheim’s City Council that Borrego Solar, Inc. out of
San Diego, CA be awarded the contract to design and
build a 2.6 MW solar generation facility on top of the
Anaheim Convention Center. This system will produce
3,800,000 kWhrs in the first year, which equates to
about 16% of the Convention Center’s annual electric
needs. Approximately 8,700 solar panels, covering
approximately 300,000 square feet, will be installed
on the roofs of Exhibit Halls A, B and C. This proposed
Solar Photovoltaic system will be the largest on top
of a convention center in North America and will be
in the top five largest roof mounted systems in North
America.
The design work for this project will commence immediately following the Anaheim City Council approval
and construction is targeted to start in January 2014.
The approximate $6 million dollar project is scheduled
to be complete in May 2014.
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