AF
T
D
R

Public Outreach Report #1
City of Anaheim
Environmental Justice Element
Appendix A
July 2022

City of Anaheim │ Environmental Justice Element │ Public Outreach Summary Report #1

D
R

AF
T

[Page intentionally left blank]

City of Anaheim │ Environmental Justice Element │ Public Outreach Summary Report #1

ACKNOWLEDGEMENTS
CITY COUNCIL

ENVIRONMENTAL JUSTICE
FOCUS GROUP

Trevor O’Neil, Mayor Pro Tem

Cheryl Vargo, Kaiser Permanente Orange County

Jose Diaz, Council Member

Marianna Angeles, Madres in Accion (Mothers in
Action)

Gloria Ma’ae, Council Member
Jose F. Moreno, Council Member

Yadira Moreno, Anaheim Elementary School
District

Avelino Valencia , Council Member

James Vanderpool, City Manager

Nancy Nien, Anaheim Union High School
District

AF
T

Steve Stephen Faessel, Council Member

D
R

PLANNING COMMISSION
Dave (Dhiru) Vadodaria, Chairperson

Joseph Reyes, Anaheim Union High School
Student
John Guastaferro, Anaheim Community
Foundation
Juan Garcia, Northgate Gonzalez Markets

Lucille Kring, Chair Pro Tempore

Maritza Bermudez, Resident/ Neighborhood
Leader

Natalie Meeks, Commissioner

Rosie Roman, Resident/ Neighborhood Leader

Michael B. Mouawad, Commissioner

Carmen DeLabrado, Resident/ Neighborhood
Leader

Steve White, Commissioner
LuisAndres Perez, Commissioner
David R. Heywood, Commissioner

Victor Lopez, Resident/ Neighborhood Leader
Leticia Murillo, Resident/ Neighborhood Leader
Mariana Rivera, Resident/ Neighborhood Leader

CITY STAFF
PLANNING AND BUILDING

ANAHEIM PUBLIC UTILITIES

Niki Wetzel, Deputy Director of Planning and
Building

Carrie Thompson, Principal Integrated Resources
Planner

Heather Allen, AICP, Principal Planner

Mei Pan, Senior Integrated Resources Planner

Christine Nguyen, Senior Planner

Andrew Markis, Integrated Resources Planner

Andy Uk, Associate Planner

Philip Bogdanoff, Water Engineering Manager

Charles Guiam, Planner

Tony Mai, Electric Capital Projects Manager

Jesse Penunuri, Code Enforcement Supervisor

Melinda Avelino-Walker, General Services
Manager

COMMUNITY SERVICES

AF
T

PUBLIC WORKS

Anaheim Sporn, Community Services Manager

Rafael Cobian, City Traffic Engineer

Jose ("JJ") Jimenez, Parks Manager

David Kennedy, Associate Transportation
Planner
Vincent Tran, Principal Traffic Engineer

Andy Nogal, Deputy Director

Mike Eskander, Development Services Manager

Sandra Lozeau, Deputy Director

Shawn Azarhoosh, Principal Civil Engineer

FIRE

POLICE

Jannine Wilmoth, Emergency Manager

Ray Drabek, Lieutenant

D
R

COMMUNITY AND ECONOMIC
DEVELOPMENT

Lindsey Young, Fire Marshall

CONSULTANTS
DENOVO PLANNING GROUP

PLACE IT

Kelly Hickler, AICP, Senior Planner

James Rojas, Founder

Amanda Tropiano, Principal

John Kamp, Facilitator and Urban Designer

City of Anaheim │ Environmental Justice Element │ Public Outreach Summary Report #1

D
R

AF
T

[Page intentionally left blank]

City of Anaheim │ Environmental Justice Element │ Public Outreach Summary Report #1

CONTENTS
Introduction ...................................................................................................................... 1
Summary ........................................................................................................................... 1
General Education and Advertisements ......................................................................... 1
Focus Group ................................................................................................................... 2
Virtual Community Workshops ..................................................................................... 2
Community Survey ........................................................................................................ 2
Input Influence Table ...................................................................................................... 3
Other Input ..................................................................................................................... 8
Details ................................................................................................................................ 9
General Education and Advertisements ......................................................................... 9

AF
T

Focus Group ................................................................................................................. 23
Virtual Community Workshops ...................................................................................27
Community Survey ......................................................................................................33

D
R

Appendix A1: Community Survey Results

City of Anaheim │ Environmental Justice Element │ Public Outreach Summary Report #1

INTRODUCTION
The City of Anaheim (“The City”) engaged in a multifaceted campaign to advertise the preparation of,
and collect input on, the draft Environmental Justice (EJ) Element. The first phase of public outreach
began in January 2022 with the launch of a project website and concluded in May 2022 with the closure
of a community survey. The second phase of public outreach will begin with the public circulation of
the draft EJ Element. The second public outreach report will be prepared after the public comment period
ends. The following activities have been conducted to support the preparation of the draft EJ Element and
are detailed in this report:
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 General Education and Advertisements
o Project Website
o Social Media
o Fact Sheet
o Emails
 Focus Group
 Virtual Community Workshops
 Community Survey
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Pages 2-3 include a high-level summary of each of these activities. Pages 4-11 include an input influence
table that summarizes how public input is reflected in the goals, policies, and programs included in the
draft EJ Element and how the input relates to the eight required EJ Element topics. Pages 12-31 include
more details on how the City educated the public about the EJ Element, how they advertised
opportunities to provide input, and the methods used to solicit input.

SUMMARY

Below is a high-level summary of each of these activities conducted to support the preparation of the
draft EJ Element.

GENERAL EDUCATION AND ADVERTISEMENTS
The City used multiple methods to educate the public about the EJ Element and advertise opportunities
to participate in its creation. More details are provided below.
PROJECT WEBSITE
A dedicated project website (https://Anaheim.net/environmentaljustice) serves as the main source of
information for individuals to access material online. The project website launched in January 2022 and
is regularly updated to reflect ongoing community input opportunities, advertise draft work products,
and answer commonly asked questions.
SOCIAL MEDIA
Beginning in February 2022, the City posted updates to Facebook and Instagram to advertise the virtual
community workshops and survey. Screenshots are provided in the Details section of this report.
1|P a g e
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FLYERS
Two flyers were prepared to provide information about the EJ Element and let people know how to get
involved. An additional flyer was provided to the community at a number of outreach events to advertise
the EJ Element community survey. Copies are provided in the Details section of this report.
EMAILS
The City compiled a database of community members and stakeholders who registered on the project
website to be notified via email of future public engagement opportunities and key deliverables. Direct
emails were sent to these individuals to advertise the virtual community workshops and survey.

FOCUS GROUP
The City formed a focus group made up of local organizations and community leaders to help provide
valuable insights on environmental justice issues in Anaheim. More details about how input from the
focus group fits within the required topics of the EJ Element are included in the Input Influence Table
section of this report.

VIRTUAL COMMUNITY WORKSHOPS
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Three virtual community workshops were conducted to educate the community about and gather input
on environmental justice topics in Anaheim. The workshops were originally planned to be in person but
were changed to be virtual due to the COVID-19 surge at the beginning of the year. More details about
how input from the workshops fit within the required topics of the EJ Element are included in the Input
Influence Table section of this report. The three workshops were hosted online, via Zoom during the
following dates and times:
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 February 8, 2022, from 6:00-8:00 PM
 February 10, 2022, from 6:00-8:00 PM
 February 12, 2022, from 10:00 AM - 12:00 PM

COMMUNITY SURVEY

An online survey regarding the City of Anaheim’s Environmental Justice Element was posted on the
project website from March 10, 2022, through May 9, 2022. It was advertised through the City’s social
media channels including Facebook and Instagram, as well as several community events around the City.
More details about how the results of the survey fit within the required topics of the EJ Element are
included in the Input Influence Table section of this report.
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INPUT INFLUENCE TABLE
The table below summarizes how public input is reflected in the goals included in the draft EJ Element
and how the input relates to the eight required EJ Element topics:
Reduce pollution exposure and improve air quality
Promote public facilities
Promote healthy food access
Promote safe and sanitary homes
Promote physical activity
Reduce any unique or compounded health risks
Promote civic engagement in the public decision-making process
Prioritize improvements and programs that address the needs of EJ communities

Input Source Key:
Focus Group: F (green text)

Workshop: W (blue text)
Input

Survey: S (orange text)

Off Sycamore by railroad tracks next to industrial area, get lots of big
rigs for industrial operations, lots of smoke, area is heavy bus areaschool buses, lots of smoke, high density area with lots of cars.

EJ Element

Source
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1.
2.
3.
4.
5.
6.
7.
8.

Topic

Goal

F, S

1

1.1

W

1, 4, 7

W

1, 5, 8

F

1

1.1
4.1
7.1
1.1
5.1
8.1
1.1

F, W, S

1, 4

1.1
4.1

S

1, 6

1.1

Train tracks throughout the city have lots of trash thrown around. The
cross streets of Katella and Euclid is very dirty/trashy.
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The train tracks overall are very polluted and smelly. The area around
Ball Jr. High in general is worse than other parts of the city.
Hazardous waste disposal day / recycling day in which people would
not only clean up their own homes but would also work with
neighbors and volunteers to help.
More trees.
East Anaheim off Santa Ana river, walking trail with lots of activity,
near an industrial zone where they store asphalt and other chemicals,
lots of smoke, doesn’t feel healthy, refinery out by Lincoln.
Asphalt refinery is off Lincoln and lines a river bed, if you’re out by
the riverbed- smells like tar and asphalt.
Overflowing trash dumpsters are an issue in multiple neighborhoods.
Trash-free neighborhoods – trash cans, trash pick-up, and education
surrounding not littering.
Seeing trash where it shouldn't be
The sides of freeways are trashed.
The residential area south of Disneyland gets polluted too.
Smelling fumes from vehicles
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Input

EJ Element

Source

Topic

Goal
6.1

Pollution from the freeway, specifically at the southwest intersection
of West Ball Rd and Harbor Blvd, just east of I-5.
I’d like the city to push for clean, renewable energy like what the
Orange County Power Authority is doing. Please also add more
electric charging stations.
I wish I had green space, community center and/or rec center closer to
my home.

S

1

1.1

F, W, S

2, 5, 8

2.1
5.1
8.1

F, W, S

2, 5, 8

2.1
5.1
8.1

F

2, 5, 8

F, S

2, 5, 8

2.1
5.1
8.1
2.1
5.1
8.1

Not possible for residents to use parks at schools because the schools
need to keep their kids safe; they also have programs run late into
evening. Schools do open some pools to city for summer programs.
Additional parks throughout the city – at least one in every
neighborhood.
Opportunities for more parks, open space, and recreation centers to
meet the needs of neighborhood residents.
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I wish there were more parks and biking trails.

I wish there were more nice, open public spaces in general.
Need to make parks more secure, relocate homeless populations.

Lots of parks are dirty and transients are present.
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Hard for her family to go on walks in neighborhood, cars speed, and
gang activity.
Can’t walk/run/bike in neighborhood because of gang activity.

Not a matter of access to parks, it’s a matter of safety; Ponderosa Park
has lots of illegal activity- specifically gang activity.
Doesn’t feel her neighborhood is safe for her kids; landlords don’t let
kids play in certain areas.
Plays at Charlie Lee Park- restrooms cannot be used- lots of homeless
folks and activities. Lots of trash as well, people want to move bus
stops b/c they feel so unsafe.
Within parks, ensure access to bathrooms that are clean and free of
gang activity or crime.
Opportunities for improvements with feelings of safety at parks and
recreation centers.
Bring back wildlife kids’ program at Oak Canyon Nature Center; use
shuttles and buses to bring kids from disadvantaged communities to
the nature center.
Small kids receive fun after school programs by City- teens need to be
engaged- teens need a skate park – maybe at Edison Park?
We need a skate park for elementary age kids through high school.
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Input

EJ Element

Source

Topic

Goal

Water features (small ponds, streams, fountains).

W

2, 8

Parks close to my home don’t have bathroom facilities, need to go a
bit farther to park with bathrooms, makes it hard with small kids.

F

2, 5, 8

A space for the moms to gather - like Ponderosa Park - where they
can feel a sense of belonging and part of their community.

W

2, 7, 8

Enhancing the social capital of the community; creating spaces for
gathering.
Additional libraries.

W

2, 8

Dog parks.

W, S

2, 8

W

1, 2, 8

S

1, 2, 8

F

1, 2

S

2, 8

S

2, 5, 8

2.1
5.1
8.1

S

2, 8

F, W

3

2.1
8.1
3.1
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I live near Packing House and there aren't too many places where I
can walk my dogs.
Would love to see FRAN connect West Anaheim to Downtown to
access the Farmer's Market, Downtown Community and Senior
Center.
[When] we go back to commuting to work, it would be very beneficial
to have a better rail link between Anaheim and LA destinations.
Specifically, there is no easy way to connect with the Metro Green
Line (Norwalk station).
Community education needs to start at a young age on how to use
public transit and end stereotypes about people who use public transit.
West Anaheim Youth Center - Great facility, but could use a larger
parking lot for busy days and special events. An adjacent park or field
would be a bit benefit.
Provide more amenities that meet residents’ needs.
Shaded seating areas for lunch.

2.1
8.1
2.1
5.1
8.1
2.1
7.1
8.1
2.1
8.1
2.1
8.1
1.1
2.1
8.1
1.1
2.1
8.1
1.1
2.1
2.1
8.1

I wish there were more intuitively designed recycle, compost, and
trash bins at parks. I wish the bus stops had shade, benches, and trash
cans for people to rest and throw away trash/not litter.
Every bus stop should have a trash and bench and shade.
Shade and trash cans.
More benches.
Trees for areas of shade.
The wood chips at the parks get in everything and they feel so dirty.
That would be nice to update.
Community gardening implementation.

Magnolia High is starting gardening pilot program, 1.5 acres, getting
grants and working with City.
Community gardens where residents could grow their own food.
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Input

EJ Element

Source

Not very many healthy options in neighborhood, except for Vons
which is expensive. The Super near here is cheaper but quality of
produce is not as good.
Some schools offer healthy eating classes- should expand these.

Topic

Goal

W

3

3.1

F, W

3

3.1

Local schools provide healthy meals to students.
Diverse food options in Downtown Anaheim.
I work near Angels Stadium and really feel like there’s a vacancy for
groceries near here.

W
S

3
3

3.1
3.1

Desire for opportunities to purchase healthy food at the Nolin
development.
Lots of cars parked in alleys and garages, overcapacity for residents,
overflowing dumpsters – could be symptoms of an overcrowding
issue.

F, S

1, 4

1.1
4.1

F

4

4.1

F

4

4.1

S

4

4.1

W, S

1, 2, 5, 6,
8

1.1
2.1
5.1
6.1
8.1

W, S

2, 5, 8

2.1
5.1
8.1

Apartments are overcrowded.
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1) Permit parking
2) Change building code to require 1.5 onsite parking spots for every
bedroom in housing complexes.
Upkeep needs to be better, owners have to pay out of pocket for
landscaping, but won’t pay when there are renters. People deserve
tenant rights.
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City needs to keep owners accountable for safe housing. Lots of
renters do not want to say anything because they are afraid of being
evicted.
More education/awareness about where to go to cool off if do not
have A/C.
We may have mold problems we cannot see. The popcorn ceilings the
home comes with is bad for health. And we occasionally have
termites.
Safe, usable, and connected sidewalks.
Designated public bike/walking trail.
Sidewalk repairs.
Make sure sidewalks are kept in good condition.
Wider sidewalks or wider bike lanes that is more separated from cars.
The cars get too close to the sidewalks sometimes and it’s scary.
Sidewalk repairs overall. Wider sidewalks for disability accessibility
and to walk in groups.
I use only my vehicle, due to safety concerns with biking and because
I commute to work from another city.
Better and playful/colorful lighting/streetlights for safer and easier
walking at night.
More lighting on the streets for walking in the evening time.
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Input

EJ Element

Source

There aren't too many parks I can walk around safely at night.
For preferred types of neighborhood improvements, sidewalks and
street trees and are about tied as being ranked most important,
followed by crosswalks, then paving, then streetlights and bike lanes
are tied as being the least important.
Ample public programming opportunities for youth to be engaged in
physical activity such as basketball.

Topic

Goal

S

2, 5, 8

2.1
5.1
8.1

W, S

5

5.1

F

7

7.1

F, W

7

7.1

W

7

7.1

F

7

7.1

F

7

7.1

F

4, 7

4.1
7.1

F

7

7.1

S

7

7.1

Opportunities to provide additional activities for people of different
ages and abilities.
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Offer more adult classes through community service dept.
People that live in low-income neighborhoods need their voices to be
listened to.
Community needs education on how can make change- both
individually and collectively. One person can only do so much.
City does provide services; there just needs to be more awareness so
they can be utilized more.

There are a lot of volunteers and neighbors who care about their
communities – they just need help on knowing where to start and get
organized.
Do more activities like these (model building) to bring more
awareness and make engagement more inclusive.
Those without legal status feel like they don’t have a voice.

D
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Normalize civic engagement regardless of legal status.

It’s tough to engage as an immigrant- it takes too much energy.
Awareness has to start in our schools; Anaheim High School BROS is
a group who is very involved with civic engagement.

In favor of sending communication through our schools.
Parents read school flyers.

I am in high school and feel confident about getting involved, but
most kids don’t- he wants to see more outreach on City’s part; think
kids don’t even know how to get involved, raise more awareness;
maybe school district could help.
AUHSD has very high engagement rates (high in the state); school
wants to hear kids voices.
Cooperation and involvement with NGOs – orgs do outreach for
citizens’ rights and tenants’ rights – looking for more partnerships
between city and NGOs and have them speak at city meetings.
Dual language flyers and hard copies. People read physical copies
more than on phone.
Help residents feel like their input is fairly considered on decisions
that the City is making.
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Input

EJ Element

Source

Provide more convenient methods for residents to participate in City
meetings.
Does City have program that offers something like free hotspots to
disadvantaged communities for kids to do schoolwork?

Topic

Goal

S

7

7.1

F

8

8.1

Does City have relationship with energy / cell / wifi providers?
Schools purchase hotspots for students that don’t have access (since
COVID- every student got a Chromebook and a hotspot.)

OTHER INPUT
Through the public outreach process, the City received comments that may not be specifically related to
environmental justice or appropriate to be addressed in the EJ Element. The City still wants to document
these comments in order to ensure that these residents feel heard and to honor the seventh EJ topic of
promoting civic engagement in the public decision-making process. Paraphrases of these comments are
provided below:
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 Require car mufflers for noise pollution. There are lots of loud cars in central Anaheim and no
repercussions.
 Concerns about car meets near Ball Rd. and Brookhurst St.
 Concerns about campers and RVs taking up parking in neighborhoods. Need support from City
to relocate the homeless population.
 Need to work on traffic control.
 Install speedbumps. People like to do donuts in the cul-de-sac.
 Jacaranda trees reek and get cars dirty and sticky.
 The most significant neighborhood justice issue in years has been the Short-Term Rental issue.
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DETAILS
This section includes additional detail on how the City educated the public about the EJ Element, how
they advertised opportunities to provide input, and the methods used to solicit input.

GENERAL EDUCATION AND ADVERTISEMENTS
Below are details on the mediums used by the City to educate the public about the EJ Element and
advertise opportunities to provide input on its creation.
PROJECT WEBSITE
The project website (https://Anaheim.net/environmentaljustice) includes the following information:
What is Environmental Justice?
What is an Environmental Justice Element?
Why is the city creating an Environmental Justice Element?
Map of Environmental Justice Community locations in Anaheim
Information about community workshops
Link to the Environmental Justice survey
City staff contacts
Email address for questions or comments
Subscribe to receive project updates via email
Additional resources
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Screenshots of the website are provided below.
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SOCIAL MEDIA
Multiple posts were made on the City’s social media channels to advertise preparation of the EJ
Element, community workshops, and survey. Screenshots are provided below.
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Facebook post from February 2, 2022

Facebook post from February 10, 2022
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Instagram post from February 10, 2022
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Instagram post from February 4, 2022
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FLYERS
The City created three flyers regarding the EJ Element which were posted to the City’s website and
emailed to the focus group. All were available in both English and Spanish. The flyers gave an overview
of the EJ Element, advertised the community workshops, and provided a link to the online survey.
Images of the flyers are provided on the following pages.
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Overview Flyer of the EJ Element (English)
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Overview Flyer of the EJ Element (Spanish)
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Workshop Flyer (English)
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Workshop Flyer (Spanish)
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Survey Flyer (English)
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Survey Flyer (Spanish)
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EMAILS
Below is a copy of an email that was sent to the Homeless Collaborative to advertise the survey.
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FOCUS GROUP
The focus group is intended to provide valuable "boots on the ground" insights on EJ issues in Anaheim.
While some members may provide quantitative data, the goal was to include members who can share
their lived experience and provide qualitative data not available from other sources.
The City invited representatives from the following groups to participate in the focus group: OC Health
Care Agency, Kaiser Permanente, Latino Health Access, Anaheim YMCA, Kennedy Commission,
Madres en Accion (Mothers in Action), Northgate Gonzalez Markets, Green Birds, River Church,
Anaheim Elementary School District, Anaheim Union HS District, Anaheim Community Foundation,
Boys and Girls Club, and six residents/neighborhood leaders from EJ communities.
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The focus group will met virtually a total of two times. The first meeting was held on February 2, 2022
from 6-8pm via Zoom. The second meeting was held on July 17, 2022 from 6-8pm via Zoom to coincide
with the public review period for the draft EJ Element. The first meeting had seven participants, not
including City staff or the consultant team. During this meeting, the City asked the focus group to
describe what environmental justice in Anaheim meant to them. Below is a summary of their responses:
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 It is important for residents to understand what “Environmental Justice” means. These issues
need to be discussed and addressed. Residents need to be made aware of quality of life and
their rights. What I hope to be accomplished is that efforts are made to fill gaps and come up
with plan that will take red/orange areas and make them yellow/green (referring to the
CalEnviroScreen map).
 EJ means our collective voices are being heard. We hope with the EJ Element more people will
be more proactive and be held accountable.
 EJ means to make sure voices are heard in an equitable way and resources are distributed in
equitable ways, make sure everyone is living safely and cleanly, end stigmas and improve
neighborhoods. We need more student voices.
 EJ means reducing disparities between resources in communities and getting more input from
different perspectives.
The following pages include copies of emails between City staff and focus group members.
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VIRTUAL COMMUNITY WORKSHOPS
The workshops consisted of two parts:
Part 1: PowerPoint presentation giving an overview of what the EJ Element is and why the City is
preparing it.
Part 2: Model-building exercises. For the first model-building exercise, participants used found objects
from around their homes to build their favorite childhood memories. For the second model-building
exercise, participants built a safe, healthy, and inclusive Anaheim.
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The purpose of the workshops was to:
 Briefly introduce the EJ Element to the community and broader public.
 Give residents an opportunity to work with their hands and senses, thereby creating a forum in
which participants can be creative, expansive, and visionary with their thinking and share
creative visions for their communities.
 Establish the core values of the city’s residents by having participants build models of their
favorite childhood memories.
 Create a forum in which participants can offer on-the-ground, lived knowledge about the
opportunities and challenges their communities are facing.
 Generate a sense of the core assets of the city of Anaheim and where they are located.
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The interactive workshops offered participants a tangible way in which to explore and build their creative
ideas and visions for a safer, healthier, and more inclusive Anaheim. The workshops offered an
opportunity for residents to establish shared values and offered City staff an insight into what those
values are. These values help guide and shape the EJ Element.
Because the participants engaged with environmental justice through their hands and senses as opposed
to merely talking about it, they were able to tap into both their creative selves and their core values. As
a result, the participants were positive and upbeat and focused on their hopes and dreams for Anaheim
instead of merely pointing out problems. They built visionary models full of shared greenspace,
connected and walkable streets, and residents and neighbors working together to make a better Anaheim.
This summary serves as an exploration of the overarching themes of both the residents’ favorite
childhood memories and models of their safe, healthy, and inclusive Anaheim. These themes were
created by the residents themselves, an intentional decision on the City staff’s and consultant’s part, so
the residents could begin to have ownership of their shared core values and visions for their city.
The following information is organized into three sections: 1) the shared values and visions amongst
the participants, 2) a zoomed-in look at a sampling of the models the participants built of favorite
memories and a safer, healthier, more inclusive Anaheim, and 3) a summary of the activity.
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VALUES
For the first model-building exercise, participants used found objects from around their homes to build
their favorite childhood memories. The ultimate models they built were tied together by a strong
recurring theme of being outside and in nature. More often than not the memories of being outside
involved being with family members or friends and feeling a sense of freedom, exploration, discovery,
and safety. The activities they remembered doing tended to be simple and not involve having to buy
anything (e.g., walking down the mountainside to the market with a grandparent in Mexico; playing hide
and seek with friends; biking around the neighborhood with friends). Participants also remembered the
gentle sensory details of these experiences: water – the look, sound, and feel of it – the fresh smells of
being outside in nature, and the sounds of animals and other people playing.

D
R

A combined drawing and model of
when the participant used to ride
bikes with her cousins around the
park where she grew up in Fountain
Valley.

AF
T

The following images are examples of models created by workshop participants, capturing favorite
childhood memories.
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A model showing where this
participant and his grandfather would
walk from his grandfather’s house in
Mexico down to the market. His
grandfather lived way up high in the
mountains, and he remembered the
cold air on his face and the fresh
smell of the mountain air.

AF
T

A model showing the memory of a
participant when she would have fun
playing outside with other
neighborhood kids. Their favorite
game was hide and seek, which
involved having to run and tag a
green utility box on the street.
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A model of a participant playing
baseball with his family at different
parks where he grew up. His family
taught him how to play, and then he
developed a love for the game.

D
R

VISION
For the second model-building exercise, participants built a safe, heathy, and inclusive Anaheim. In these
models, the social and collective aspect of their childhood memories were at the forefront. In some ways,
this theme emerged in a more literal way: spaces for gathering, civic and public spaces (especially parks),
and restaurants. In other ways, it emerged in how participants wanted the physical environment to allow
for connections and connectivity: a street and sidewalk network that allows everyone to walk and bike
through it freely; housing options that allow for people of all backgrounds to live there; community
gardens and markets. People also wanted to see events that offered opportunities for residents and
neighbors to work together, such as recycling and clean-up days. Finally, nature was always at the
forefront of each participant’s model of a safe, healthy, and inclusive Anaheim. People built an Anaheim
with increased opportunities for being around water, trees, plants, and wildlife.
The following models capture participant’s visons for a safe, healthy, and inclusive Anaheim.
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A drawing and model by a participant
showing Anaheim with water features
(small ponds, streams, fountains) and
community gardens where kids could
grow their own food. There would also
be more libraries, more trees, and dog
parks. She lives in Ponderosa, which
has a large skate park with water. She
loves living there but wants other
neighborhoods to have the same.

AF
T

A drawing a participant did of a
recycling day during which recycling is
incentivized and residents can clean out
their houses but be able to recycle the
items. She envisioned it as a communitybuilding event in which people would
not only clean up their own homes but
would also work with neighbors and
volunteers from schools to help. A lot of
work can be done in a couple of hours,
she noted, and with community buy-in,
the event would go much better than if
unknown volunteers were to come in
from outside the neighborhood.
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A model of Anaheim in which a
participant envisioned parks in every
neighborhood and access to bathrooms
that are clean and free of gang activity
or crime. There would be sidewalks that
are easy to walk on, and ample street
lighting for safer and easier walking at
night (the green giraffe indicates playful
street lighting). There would be a strong
sense of community and spaces for
moms to gather—like Ponderosa Park—
where they can feel a sense of belonging.

AF
T

A model of Anaheim in which a
participant envisioned healthier food in
schools and healthier air quality
throughout the city. The city would be
trash-free, and there would be ample
public programming opportunities for
youth to be engaged in physical activity
such as basketball.
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COMMUNITY SURVEY
The survey had a total of 33 total questions that were posted across 14 different themed pages. The
survey included 28 questions about environmental justice topics and 5 demographic questions. All
questions were optional; not all respondents answered all questions. A total of 23 people answered at
least some questions on the survey.
When the consultant team and City staff tested the survey, it took an average of 15 minutes to complete.
The survey included both text-based questions and map-based questions which allowed respondents to
drop pins or draw lines directly on a map of Anaheim. The survey was also available in Spanish.
Below is a high-level summary of the input received by topic area. The full survey results, including
screen shots of the survey pages, list of questions, as well as all individual responses received, is attached
to this report as Appendix 1.

AF
T

PUBLIC SPACES
 7 respondents mapped 20 existing favorite public spaces, including: Boysen Park, Twila Reid
Park, Maxwell Elementary School, Euclid Branch Anaheim Public Library, Stoddard Park,
Chaparral Park, Schweitzer Park, Anaheim Public Library, Anaheim Packing House, Center
Street Promenade, Parker’s Park, Brookhurst Community Center, Sunkist Branch Anaheim
Public Library, Anaheim Coves Trail, Pioneer Park, Ronald Reagan Park, and Anaheim Hills
Trail.
 1 respondent provided a written response.
 5 respondents mapped 5 locations where they wish there was a public space.

D
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PARKS AND RECREATION FACILITIES
 11 respondents indicated how much they agree or disagree with a series of statements about
parks and recreation facilities (with 5 being strongly agree).
 5 respondents provided written responses to the question “Is there anything that would help you
enjoy Anaheim’s public spaces more?”
 The results indicate there may be some opportunities for improvements with feelings of safety,
more amenities and activities that meet the needs of residents and providing additional park
space.
GETTING AROUND THE CITY WITHOUT A VEHICLE
 4 respondents mapped 6 walking routes.
 1 respondent mapped 1 cycling route.
 No respondents mapped any ride share or bus routes.
 2 respondents provided written responses.
 4 respondents provided a written responses to the question, “Is there anything that would make
it easier for you to get where you need to go without a personal vehicle?”
HEALTHY FOOD
 5 respondents mapped 11 locations where they go to get healthy food.
 2 locations are outside city boundaries.
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 2 respondents mapped 2 locations where they wish they could go to get healthy food.
 3 respondents provided written responses.
HEALTHY HOMES
 14 people responded to the question, “Do you consider your home to be healthy?” where 1 =
No and 5 = Yes on a sliding scale.
 12 people selected 5 and 2 people selected 4.
 4 respondents provided written responses to the question, “Why or why not?”
PLACES TO COOL OFF ON HOT DAYS
 1 respondent mapped 1 location where they go to cool off on hot days.
 2 respondents provided written responses.
 9 people reported having air conditioning to use at home on hot days.
 No one reported not having a place to cool off on hot days.

AF
T

RECENT IMPROVEMENTS
 1 respondent mapped 1 location where improvements have been made in their neighborhood.
 3 respondents provided written responses.

D
R

FUTURE IMPROVEMENTS
 8 respondents ranked different types of improvements they would like to see the City make in
their neighborhood (with 1 being the most important).
 Sidewalks and street trees are about tied as being ranked most important, followed by
crosswalks, then other suggestions provided by respondents. Paving is the next most important,
and streetlights and bike lanes are tied as being the least important.
POLLUTION CONCERNS
 2 respondents mapped 2 locations where they have seen or smelled pollution.
 5 respondents provided written responses.
CIVIC ENGAGEMENT
 9 respondents indicated how much they agree or disagree with a series of statements about
civic engagement (with 5 being strongly agree).
 The results indicate there may be some opportunities for improvements with providing more
convenient methods for residents to participate in City meetings and sharing how residents
input is considered in City decisions.
CITY INFORMATION
 The majority of respondents both use and prefer to receive information through the City’s
website.
 No one listed any other methods they use or would prefer to receive information.
 No one reported not receiving information about what the City is doing.
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ADDITIONAL FEEDBACK
 2 respondents provided additional feedback.
DEMOGRAPHICS
 Of those who responded to the demographic questions:
o All reported either living or working in Anaheim.
o Most reported living or working in City Council District 4.
o Most reported owning their home and having 4 people reside in their home.
o Most reported having an annual household income of more than $128,051.

SUMMARY

AF
T

Ultimately, the framing of environmental justice as safe, healthy, and inclusive places gave participants
an opportunity to be introduced to the concept of environmental justice in a way that was both
understandable and relevant to them. The hands-on and positive nature of the workshops then gave the
participants an opportunity to not only be visionary and creative but also to see what other community
members and neighbors envisioned for the city.

D
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“We were able to learn from each other and hear what people care about,” said one participant. Rather
than push each other’s ideas aside—which can happen quite often in a more traditional town hall-style
meeting where people simply talk about what they like and don’t like about their neighborhood—the
participants welcomed each other’s creativity and ideas. It was apparent through their models and their
comments that they were thinking in a collaborative way in which they could collectively imagine a
safer, healthier, more inclusive Anaheim created by everyone.
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