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Execu ve Summary
Anaheim Canyon is an industrial park in Anaheim, California covering approximately 2,500 acres of
land. The aerospace industry helped to establish Anaheim Canyon as a premier manufacturing center
when North American Avia on (later bought by Boeing) purchased an 80 acre lot in 1959. Through
several cycles of economic ups and downs this business center has maintained a presence in Southern
California. Today’s industrial park is vastly diﬀerent than that of the 1960’s. Anaheim Canyon is home
to 34% of the City’s businesses and 32% of the City’s job base. With the addi on of a Metrolink
sta on, a variety of available natural resources, and adjacent residen al neighborhoods this area has
the poten al to be more than just a place of employment.
The objec ve of this report is to aid the City of Anaheim in making decisions regarding the inclusion of
ameni es within the new Anaheim Canyon Specific Plan. Challenging economic condi ons make this
a good me to revise the Specific Plans for this area and to rethink the ameni es provided in this
industrial/oﬃce park. The previous Specific Plans and revitaliza on eﬀorts are no longer compe ve
in addressing issues of mobility, connec vity and adding convenience and service uses. This report
analyzes data found through research, site visits, a survey, and case studies. A strengths, weaknesses,
opportuni es, and threats (SWOT) analysis of exis ng condi ons is also presented.
Recommenda ons address issues in five areas: Beau fica on, Mobility & Connec vity, Land Use,
Economic Development and Community Involvement.

Figure 1 Boeing site in Anaheim Canyon
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Introduc on

Objec ves

Anaheim Canyon has the opportunity to improve
its image and compe veness of the area by
capitalizing on three contemporary concepts:
sustainable development (encouraging LEED and
“green” principles as well as economic stability),
the “crea ve class” work force, and the
popularity of mixed use development.

This report supports the crea on of a new
Specific Plan by providing a summary of
ameni es oﬀered in industrial parks, the results
of a survey of people who currently use Anaheim
Canyon, and recommenda ons for ameni es and
uses to be encouraged in the new Specific Plan.
Recommenda ons are made for ameni es that
will improve Anaheim Canyon’s compe veness,
increase use of the area during non‐business
hours, and explore ways to use exis ng
environmental ameni es to enhance the City’s
green ini a ves

Much like oﬃce space is rated on an A, B, and C
class basis, a combina on of these ideas could
help to launch this area into a new “class” of
business parks. Upgrading the ameni es of
Anaheim Canyon will help this aging industrial
area to become the vibrant business center it
once was by retaining current tenants and
a rac ng new “classes” of buildings, companies,
workers, and mix of entertainment, recrea on,
retail and residen al uses.

Figure 2 Map of Anaheim Canyon Planning Area

This report explores answers to the following
ques ons: How can this planning area be er
meet the needs of the businesses and their
employees as well as nearby residents and the
community at large? What ameni es will help to
propel use of Anaheim Canyon beyond an
industrial park? What exis ng ameni es can be
capitalized on to encourage ac vity during non‐
business hours? How can new and improved
ameni es add value to this area while promo ng
sustainable principles?
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Audience
This report has been prepared for the City of
Anaheim and MIG (planning consultant for the
Anaheim Canyon Specific Plan update). It may
also be useful for developers and real estate
agents interested in property in Anaheim
Canyon. Addi onally, people interested in the
revitaliza on of industrial parks may find it
informa ve.

Problem Statement and Background
Given the economic condi ons of the past
several years this industrial park, like many
others, is star ng to show signs of age and loss of
tenants. A 2010 survey of local commercial real
estate brokers and property owners revealed
that the appearance of the area coupled with the
lack of ameni es has made it diﬃcult to sell and
lease property (Chamber of Commerce, City of
Anaheim). This established business center is
almost 40 years old and near build out, however,
a few newer developments oﬀer signs of
promise.
The recent addi on of a new Kaiser Permanente
Hospital campus with a LEED Silver parking
structure and the 6.3 acre LEED cer fied Canyon
Point industrial complex have introduced this
business center to the next era of smart, green
development. To con nue encouraging more
posi ve “green” growth the City applied for and
was awarded the Strategic Growth Council’s
Sustainable Communi es Planning Grant to
create a new Specific Plan. The Anaheim
Planning department is working with MIG and
their team of sub‐consultants on a new plan to
replace the exis ng Northeast Area Specific Plan
(1995) and the PacifiCenter Specific Plan (1989).
As previously men oned, this planning area is
not u lized outside of “normal business hours.”
The land use mix is heavily focused on Industrial
and Oﬃce uses. An opportunity for added

economic diversity exists. The adjacency of the
Santa Ana River Trail, nearby residen al
neighborhoods, and a new mixed use
development, The Crossings (also a LEED Silver
building) within Anaheim Canyon, provides an
addi onal customer base for service and
commercial uses.
Previous Revitaliza on A empts
The Anaheim Redevelopment Agency tried to
revive and unify this business park in 2008. An
oﬃcial sign program was developed to create a
sense of place and iden ty. The signs and
banners are located throughout Anaheim
Canyon, primarily on major arterial road
entrances and intersec ons. Today the signs and
light pole banners are worn and faded (see
Figure 3 on page 4).
In 2010 The City of Anaheim Economic
Development Department formed an Advisory
Group for Anaheim Canyon. This group is
comprised of property owners, business owners,
brokers, and other stakeholders. They are part of
the Economic Development Strategy Ac on Plan
for Anaheim Canyon.
The Ac on Plan highlights six guiding principles:
 Create an environment where businesses

can quickly adapt to changing condi ons.
 Collaborate with private stakeholders in

developing new programs and policies.
 Concentrate eﬀorts on the core area near

the train sta on.
 Do not increase costs for businesses or

property owners.
 Build on The Canyon’s exis ng strengths

and successes.
 Compete eﬀec vely against newer, less

expensive areas (Vander Dussen, 2010).
Implementa on of the Ac on Plan is a joint eﬀort
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by several City departments. The Advisory Group
is an ac ve and vital part of the new Specific Plan
process. This group is also an important
contributor to the research and
recommenda ons in this report.

Significance
The current Specific Plan that provides the
framework for development of the majority of
the planning area, the Northeast Area Specific
Plan, is 20 years old. It was assembled by IBI
Group and oﬀers background informa on as well
as technical zoning and planning policies. The
intent of this document has always been to
promote economic development and to protect
and maintain this area as a business hub for
Anaheim and Orange County. Issues of
connec vity and walkability were presented in
the current Specific Plan; however they were
never fully addressed or implemented.
The Northeast Area Specific Plan provides open
space in Development Area 6. On the Land Use
Map (see Appendix A) this Development Area
includes the land around the Orange County
Water District’s (OCWD) reten on basins and
along a small por on of the Santa Ana River Trail
near the 91 freeway. These pockets of open
space are not accessible for users of Anaheim
Canyon due to OCWD liability restric ons.
Expanded availability to open space as an
amenity is further explored in this report.

Figure 3 Signage Program

A second Specific Plan, the PacifiCenter Specific
Plan No. 88—3, guides development within
approximately 26 acres of land closest to the
Anaheim Canyon Metrolink Sta on. This Specific
Plan was prepared by Planning Company
Associates. It was adopted in 1989 and was last
amended in 2004. This area is guided by its own
Specific Plan, however, it is physically contained
within the boundaries of the Northeast Area
Specific Plan men oned above. PacifiCenter
Specific Plan encourages mixed use
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development. Approved uses within this
planning area include oﬃce, restaurant, hotel,
and retail. The plan provides design direc on to
achieve a high quality unified look at this
“gateway” to Anaheim Canyon. As Figure 4
shows this planning area is bordered by major
entry points including the 91 freeway, Tus n
Avenue, La Palma Avenue and the Metrolink
train tracks. It also houses Anaheim Canyon
Metrolink Sta on. Due to current economic
condi ons this area has not fully achieved the
goals set out in the current Specific Plan. Empty
store fronts, buildings, and underu lized space
plague this poten ally vibrant place of
commerce. This report also explores
encouraging more restaurant and retail uses as
ameni es in this area (as well as other part of
Anaheim Canyon).
The Northeast Area Specific Plan and PacifiCenter
Specific Plan will be replaced by the new
Anaheim Canyon Specific Plan.
Another important plan to consider is the
Anaheim Canyon Sta on Master Site Plan also
created by IBI Group. This document was
completed and approved by the City in 2007. It
describes the plan for connec vity with the local
Metrolink Sta on to the rest of Anaheim Canyon.
The biggest area of opportunity for this site plan
is a pedestrian walkway from the train sta on to
the new Kaiser Permanente facility and The
Crossings apartment complex. Through the
recent acquisi on of addi onal property this plan
is one step closer to reality. Mobility and
connec vity opportuni es are included as
amenity op ons in this report.
In 2010, The Anaheim Chamber of Commerce
conducted a focus group on Anaheim Canyon. In
2011, they followed it up with a Real Estate
Broker’s survey and an addi onal Focus Group
session. The findings from the focus groups and
survey are insigh ul and helped to solidify the
City’s decision to move forward with pursuing a
new Specific Plan for this area. The ini al focus

Figure 4 PacifiCenter Specific Plan boundaries

group consisted of 4 groups, 20 par cipants
total. The group covered: business trends,
Anaheim Canyon Value Proposi on, image,
suggested improvements, experience doing
business with the City, and value added services.
The image sec on of this document provides
valuable informa on in that it reveals that the
area is seen as “eclec c‐ a mix of diﬀerent types
of structures and businesses. It is prac cal,
u litarian not par cularly beau ful, but
nice” (Anaheim Chamber of Commerce & Agency
51, Anaheim Canyon Focus Group Trends
Summary, 2010). The group specifically asked for
“be er lights, more pleasing landscaping, walking
trails, and outdoor places for work breaks‐ more
of a campus‐like feeling.” When it came to
ameni es the group suggested a “retail core
center” and oﬀered El Toro Blvd in Lake Forest as
an example (Anaheim Chamber of Commerce &
Agency 51, Anaheim Canyon Focus Group Trends
Summary, 2010).
The 2011 Anaheim Chamber of Commerce
Broker’s survey focuses more on costs of real
estate and doing business in Anaheim but also
oﬀers a few ideas for ameni es and
beau fica on. In ques on 5, “How do you think
the City should invest In The Canyon?” the survey
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revealed that providing more ameni es,
restaurants, shu le service from the train sta on
was listed fourth behind business assistance,
permit help, relaxed regula ons, and
redevelopment (Anaheim Chamber of
Commerce, 2011 Anaheim Brokers Survey
Findings, 2011).

Methods and Procedures
The new Anaheim Canyon Specific Plan gives the
City the opportunity to create a sustainable
economic development plan that will help this
area to reemerge as a premier business center.
Conveniences like connec vity, walking paths,
bike trails, and sidewalks as well as proximity to
shopping and dining are considered.
Research methods include:
 A Strengths, Weaknesses, Opportuni es and

Threats (SWOT) analysis of exis ng
condi ons in Anaheim Canyon;
 An analysis of case studies:

1. NASA Ames Research Center and
Google partnership in Mountain
View, California
2. Irvine Spectrum Retail and Oﬃce
Park in Irvine, California; and
 A survey of people who use the area.

Exis ng Condi ons: Strengths, Weaknesses,
Opportuni es, and Threats Analysis
Informa on on exis ng condi ons was collected
through site visits and web searches of
newspaper ar cles and real estate broker sites.
Photographs taken during site visits to Anaheim
Canyon are provided to document the condi ons
described. See the Strengths, Weaknesses,
Opportuni es, and Threats Analysis sec on.

Case Study Evalua ons
As previously men oned the NASA/Google Ames
Research Facility and Irvine Spectrum are used as
examples of what types of ameni es work and
don’t work in large business park areas. In
evalua ng the case studies, NASA/Google Ames
Research Facility and Irvine Spectrum,
informa on was obtained from the internet and
site maps for comparison purposes. It was
possible to conduct a site visit to Irvine Spectrum
due to its close proximity. See the Case Study
Evalua on sec on and refer to Appendix B for an
evalua on sheet used for each case study.
Exploratory Survey
The survey specifically asks about the types of
ameni es that businesses, residents, and
property owners think would benefit Anaheim
Canyon. It was created using Survey Monkey.
The survey was distributed to the Anaheim
Canyon Advisory group via e‐mail. It was
distributed at a community workshop and was
made available to the public through the
Anaheim Canyon website www.anaheim.com/
anaheimcanyon. All responses were anonymous.
The Advisory Group is comprised of 30 members.
Of the members 18 are local business owners
and operators, developers, or real estate brokers.
The remaining 12 members are City of Anaheim
employees from mul ple departments including
Planning, Community Development, U li es,
Public Works, and Community Services. The
survey was sent to the 18 non‐city employees.
Surveys were distributed at the community
workshop on February 15, 2012. The survey was
also promoted throughout Anaheim Canyon by
canvassing the Anaheim Canyon Metrolink
Sta on and a popular restaurant venue during
peak hours. A copy of the survey, results, and
canvassing card are available in Appendix C. The
results of the survey are discussed in the Survey
Results sec on.
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Overview of Industrial & Oﬃce Park
Trends
A New “Class” of Worker: Designing a Place with
the Crea ve Class in Mind
The City will need to rethink the everyday user of
Anaheim Canyon. Richard Florida introduced this
new workforce in his book, The Rise of the New
Crea ve Class. Florida defines the Crea ve Class
to include “people in science and engineering,
architecture and design, educa on, arts, music
and entertainment, whose economic func on is
to create new ideas, new technology and/or new
crea ve content” (Florida, 2002, p. 8). The
Crea ve Class sees their work space, work place,
recrea on, home life, etc. diﬀerently than the
predominant service class or managerial class of
the past.
Outdoor ameni es are par cularly appealing for
this social class. Focus groups of “Crea ves”
conducted by Florida revealed that they “value
ac ve outdoor recrea on very highly, that they
are drawn to places and communi es where
many outdoor ac vi es are prevalent” (Florida,
2002, p. 173). These outdoor ac vi es include
“bicycling, jogging and kayaking to trail running
and snowboarding” (Florida, 2002, p. 173).
Urban Land Magazine has covered recent trends
of the Crea ve Class. In “Redefining Crea ve
Space” Patricia Kirk explores the reuse of old
buildings by digital and entertainment companies
(2011). The majority of her examples are just
north of Orange County in Los Angeles. Kirk
interviewed Wayne Ratkovich, president and CEO
of the Ratkovich Company. His company owns
the Hercules Campus, a 28.2 acre property (see
Figure 5 Hercules Campus at Playa Vista, ameni es
Figure 5) that caters to crea ve companies
include a sand volley ball court and a manicured running
through ”architecturally interes ng buildings, a
trail Source: www.herculescampus.com
loca on near the beach and airport, and access
phrase “Google eﬀect” (Kirk, 2011, p. 60) He
to recrea onal and retail ameni es at Playa
further noted, “They [the Crea ve Class] want to
Vista” (Kirk, 2011, p. 59).
know if the wireless is hot outside and if there
During the interview Ratkovich defined this
are picnic tables, a dog park nearby, and
concept of the workplace as a lifestyle using the
recrea on” (Kirk, 2011, p. 60).
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Anaheim Canyon is already home to two crea ve
type companies, PacSun and Fisker Automo ve.
PacSun is a retailer oﬀering surf brand adult and
teen clothing in malls na onwide. The company
website describes their work culture as “a
dynamic organiza on where trust, crea vity,
individual excellence, teamwork and winning are
the values that shape our success.” Fisker, a
luxury car maker manufactures a premium hybrid
electric vehicle also describes the essence of the
Crea ve Class in the descrip on of their
headquarters:
Our facility reflects the company's philosophy
for sustainability. The recycled flooring,
animal cruelty‐free furniture, solar‐powered
signage, use of compact fluorescent light
bulbs and ongoing recycling eﬀorts keeps
every team member and associate fully
engaged in this core company mission
(fiskerautomo ve.com).
Eco‐Industrial Parks and Leadership in Energy
and Environmental Design
Eco‐Industrial Parks (EIPs) were fostered in the
United States by the President’s Council for
Sustainable Development in 1996 during the
Clinton Administra on. There are many
defini ons for Eco‐Industrial Parks, two versions
provided by Cote and Cohen‐Rosenthal (1998)
and used by the President’s Council to define Eco
‐Industrial Parks are as follows:
1. A community of businesses that
cooperate with each other and with the
local community to efficiently share
resources informa on, materials, water,
energy, infrastructure and natural
habitat), leading to economic and
environmental quality gains, and
equitable enhancement of human
resources for the business and local
community.

And
2. An industrial system of planned
materials and energy exchanges that
seeks to minimize energy and raw
materials use, minimize waste, and build
sustainable economic, ecological and
social rela onships.
Consul ng firm Indigo Development provides
several benefits for using EIPs:
 Business derives cost savings and new
revenues; shared services; reduced
regulatory burden; and increased
compe veness.
 The community enjoys a cleaner, healthier
environment; business and job development;
an a rac on for recruitment; and an end to
conflict between the economy and the
environment.
 Government receives increased tax revenues;
reduced enforcement burden; reduced costs
of environmental and health damage; and
reduced demand on municipal infrastructure.


For the environment there is reduced
demand on finite resources; decreased local
and global pollu on; increased use of
renewable energy and materials; and an
overall renewal of natural systems (Indigo
Development, 2006).

EIPs can support sustainable growth. There are a
number of ways that this type of ecosystem can
work. The most immediate applica on lies in the
crea on or retrofi ng of industrial zones where
waste or by‐products of one company are used
as resources by another company (Erkman,
1997). Another approach is to create industrial
clusters around power plants, mills, etc. where
other smaller companies would greatly benefit
from materials flows and produc on wastes of
the larger facility. A resource recovery facility,
shown in Figure 6, would facilitate the exchange
of materials and waste.
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The City could oﬀer a framework for private
businesses to foster the implementa on of eco‐
industrial principles in Anaheim Canyon. The City
already promotes a number of “green” ini a ves
through the Green Connec on, integra ng
sustainable principles into public u li es and
their green building program (www.anaheim.net/
sec on.asp?id=162 ). Fostering a collabora on
between businesses would be the next step
toward crea on of eco‐industrial projects. See
Appendix E for a chart of EIPs in the United
States.
One cau on when planning Eco‐Industrial Park
projects is not to get caught up in trying to mimic
nature. Erkman provides further insight “in the
industrial ecology perspec ve, we should
certainly get inspira on from the biosphere, and
design human structures compa ble with its
normal func oning, but this may not necessarily
mean designing structures and objects with
organic shapes, or using only natural
materials” (1997). Eco‐Industrial Parks focus on
the ecosystem process not necessarily
architectural details.

On the other hand Leadership in Energy and
Environmental Design (LEED) provides guidelines
for individual buildings. These guidelines include
a framework for green building design,
construc on, opera ons, and maintenance
(www.usgbc.com). Anaheim Canyon already has
a number of LEED cer fied buildings that are
discussed in the Analysis of Exis ng Condi ons
sec on.
Anaheim Center for New Energy Technologies
(AC‐NET) is a citywide program that promotes a
variety of green projects. AC‐NET is a partnership
between the City of Anaheim and California State
University Fullerton (CSUF). Formed in 2008 AC‐
NET supports the development of clean
technology companies in Anaheim through an
annual business plan compe on, pilot projects,
and faculty research projects (www.acnet‐
anaheim.net/about‐acnet). Current research
areas include energy sustainability and eﬃciency.
Several pilot projects for water and energy
conserva on are underway throughout the City.
Anaheim Canyon is a prime loca on for test
projects and research facili es.
Figure 6 Resource
Recovery is one
model for an EIP,
green arrows
represent outgoing
converted waste
while blue arrows
represent incoming
reusable waste
collected by the
Resource Recovery
Facility and then
redistributed,
o en mes the waste
is converted to
energy represented
by a light bulb on this
graphic
Source: www.energy
answers.com
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Addi onal Literature
The book Retrofi ng Suburbia, prsents several
case studies. The authors introduce an early
example of retrofi ng industrial parks in the U.S.
with the case of Stanford Industrial Park. This
industrial park was built in 1951 in Palo Alto,
California and was later renamed Stanford
Research Park. To a ract the Crea ve Class “it
was designed like a university campus with
parking behind the buildings and requirements
for tenants for 60% of the lot to be open space
(Dunham‐Jones & Williamson, 2009, p. 204).
Buildings with open floorplans oﬀered new,
leaner “plug and play” concept spaces which
seem to be more desirable for crea ve
companies and their employees.
The addi on of non‐industrial uses will need to
be addressed for Anaheim Canyon and thought
will have to go into the placement of these uses
in proximity to the residents or employees they
serve. Recommenda ons are presented in the
ar cle, The applica on of industrial ecology
principles and planning guidelines for the
development of Eco‐Industrial Parks: An
Australian case study, from the Journal of
Cleaner Produc on. This interna onal
perspec ve looks at synergis c rela onships and
how to best capitalize on them. By placing
businesses near one another where one or both
can benefit from the waste, distribu on, etc. of
the other (similar to Eco‐Industrial Parks but not
wholly focused on industrial uses) creates
dynamic business parks that are eco‐friendly
(Roberts, 2004). This concept is useful for this
professional report when analyzing how to
arrange the uses so that everyone benefits
(where do the ameni es fit rela ve to the
industrial uses?).
The Urban Land Ins tute’s book Business Park
and Industrial Development Handbook oﬀers
more about the importance of ameni es like
landscaping, the popularity of a campus‐like

oﬃce park se ng, and insight on how to revive
older oﬃce parks. Landscaping is an easy and
cost eﬀec ve way to improve the image of an
area and its marketability (Frej et al, 2001). Frej,
et al (2001) also provide criteria for landscaping
through a Specific Plan and/or design guidelines:
 Specialized landscape treatments for

diﬀerent types of streets in a park (parkways,
secondary streets, and service roads);
 Specific types of plants;
 Percent of lot to be landscaped;
 Designated landscape zones (interior and

exterior property lines, founda on areas,
streetscapes, and rear yards);
 Minimum plant sizes and tree diameters;
 Irriga on systems;
 Grading and berming standards; and
 Parking lot configura ons.

Using na ve plants, Low Impact Development
(LID) principles, and other sustainable op ons
will help to beau fy the area in a “green” way. It
is also important to look at the cultural context of
a site, taking into considera on the architectural
character and social structure of the
environment.
As far as ameni es go the authors recommend
taking a “modern approach to site development
that favors an ac ve landscape in a campus
environment” (Frej et al, 2001, p. 121). Outdoor
recrea on areas can also help to enhance the
image of an industrial or business park. Including
popular recrea onal facili es like nature trails,
basketball courts, informal gathering areas, and
places for quiet contempla on can add value and
increase the percep on of the area (Frej et al,
2001, p. 122). “With more companies
increasingly aware of being perceived as good
corporate ci zens, a trend is growing toward
making outdoor facili es available to the local
community” (Frej et al, 2001, p. 122).
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Encouraging private development to provide
more public spaces will greatly benefit Anaheim
Canyon. An example of this is discussed in the
Strengths sec on with regards to Eastside
Church.
When looking at aging business parks this book
suggests that some reverse engineering may
need to take place, modifying the exis ng
internal road networks, upgrading exis ng
streets to current standards, and realigning or
removing streets to accommodate new uses may
also need to be considered (Frej et al, 2001, p.
143). The authors also note that parking
demands may have changed over the years.
Solu ons oﬀered include shared parking,
organized van and car pools, access to transit,
and shu les connec ng ac vi es inside and
outside the park (2001, p. 143). Another
sugges on for improving the overall image and
first impression of the area is to remove or
modify “industrial” looking buildings along the
frontages [or gateways], they should be replaced
by upscale buildings to present a stronger image.
This will help to be er posi on the business park
for a new market (Frej et al, 2001, p. 144).

Analysis of Exis ng Condi ons: Strengths,
Weaknesses, Opportuni es, and Threats
A lack of ameni es is a common problem among
industrial parks. Planners value open outdoor
space more today than they have in previous
decades; retrofi ng exis ng spaces to
accommodate this new a tude can be diﬃcult
(Dunham‐Jones & Williamson, 2009). Planners
today are concerned with preserving open space
for a variety of reasons including protec ng the
environment, an increased focus on
sustainability, and as an amenity that people can
use for recrea on. Anaheim Canyon, like any
area, has its strengths, weaknesses,
opportuni es and threats.

Figure 7 Canyon Point LEED cer fied building at
1290 North Miller Street Source: SaresRegis.com

Figure 8 Rendering of Eastside Church Plaza
Source: Eastside.com

Strengths: Exis ng Environment, New
Development with LEED Standards, and Unique
Companies
New development has helped to encourage
sustainable principles within Anaheim Canyon.
The addi on of LEED cer fied building has
brought new life to a few parcels within this
industrial park. Sares Regis completed Canyon
Point Business Complex in 2010 and 2 of the 3
buildings have been sold to date.
This developer along with their real estate broker
CBRE, have put together an ameni es brochure
complete with map to help with the marke ng of
this site (see Appendix D).
Addi onally, there are a few new uses that have
surfaced in Anaheim Canyon. Eastside Chris an
Church bought part of the former Boeing
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Figure 9 Google Earth
map of Anaheim Canyon
Metrolink Sta on and
surrounding area

property in May of 2011. The church will be
reloca ng their headquarters from a 7.5 acre
campus in Fullerton to 20 acres in Anaheim
Canyon. Plans for the new campus include use of
two exis ng buildings, a new 6 story building to
be leased for oﬃce and restaurant uses, as well
as a large outdoor plaza and garden (Carpenter,
2011).
The Oﬃce is a new, local gym that boasts that
they are the place “where athletes come to
work” (TheOﬃceSports.com). This 45,000 square
foot sports complex features 9 ba ng cages, a
40 yard turf football area, and a plethora of other
unique training facili es. Not far from the Oﬃce
is Chance Theater. Chance describes itself as a
contemporary live performance stage featuring
mostly plays and musicals (ChanceTheater.com).
Weaknesses: Lack of Connec vity, Aging
Buildings, and Li le Variety in Land Uses
Connec vity is a major issue for this area.
Without a car this business park is extremely
diﬃcult to navigate. Although it oﬀers a
Metrolink Sta on and adjacent Santa Ana River

Trails for pedestrians and bicyclist these
ameni es are not connected to the rest of the
business park.
As the picture above shows there is li le to no
connec vity to or from the Anaheim Canyon
Metrolink Sta on. The Crossings apartment
complex to the west of the sta on has no access
to the train, although, it is literally right next to
the tracks.

Figure 10 Intersec on of East La Palma Avenue and
Fee Ana Street, a lack of sidewalks, connec ons to
bus stops, and bike lanes are common within
Anaheim Canyon
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Much of the physical
environment lacks
sidewalks and
designated bike lanes.
Employees are not able
to safely walk to take a
break or to get lunch.
Addi onally, there is a
lack of restaurant
op ons for employee
and client lunches or
dinners. Restaurant,
retail, and service based
land uses are scarce.
This 40 year old area is showing its age, with the
excep on of a few new buildings as highlighted
in the Strengths sec on above, the majority of
the exis ng building stock is old and outdated.
This could be a major deterrent for a rac ng
new businesses to the area. Perhaps current and
poten al businesses could do with older building
stock if the conveniences of ameni es and right
incen ves outweighed the cost of making
improvements to the buildings.
Opportuni es: Capitalizing on the Local
Landscape, Exis ng Uses, and Crea on of an
Entertainment Zone(s)
The Orange County Water District owns several
water reten on lakes in the area, however, only
one of them is open to the public and leased by a
fishing company that stocks and maintains the
lake. Unfortunately due to liability and the
primary use of the reten on ponds by the
Orange County Water District they cannot be
opened up for public use. However, the ponds
could benefit the area through beau fica on
eﬀorts. Adding landscaping to each of the areas
will help to increase the image of Anaheim
Canyon.
Another opportunity exists in expanding on
current entertainment uses. Camelot Golfland is

Figure 11 Anaheim Lakes are circled in blue, a
close‐up of one of the “Lakes,” this one is open
to the public for fishing

a family friendly recrea on center oﬀering pu
pu , laser joust, and an arcade, as well as an
outdoor waterpark and pizza place. Although
visible from the 91 freeway and adjacent to
Concourse Bowling Alley, this entertainment
area is hard to find and the two buildings are an
island among so many non‐commercial
businesses.
There are also two iden fiable gateways into
Anaheim Canyon. The first is centrally located
with access to the 91 freeway and Tus n
Avenue. This gateway currently resides in the
PacifiCenter Specific Plan area. It contains the
Metrolink Sta on and is adjacent to The
Crossings apartment community. This area has
several service uses including fast food, dry
cleaners, banking and light retail. The second
gateway is located on the east side of Anaheim
Canyon with access to the 90 (Imperial Highway)
and East La Palma Avenue. This area is not
within the current Specific Plan. However, it is
being considered for inclusion in the updated
plan. This side of East La Palma Avenue is home
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Inland Empire pose as threats to Anaheim
Canyon. Orange County is home to several high‐
end business parks such as, Irvine Spectrum,
South Coast Metro, and the El Toro & Alton areas
of Lake Forest. These are highly compe ve
areas with the added value of close proximity to
the 5 and 405 freeways.
With the downturn in the economy many
businesses have looked to the Inland Empire.
Sketchers built a new shoe distribu on center in
Moreno Valley. The building is the largest LEED
cer fied building in the United States (Monroe,
2011). This building is se ng the standard for
the brand new 1.8 million square foot Highland
Fairview Corporate Park (Dorich, 2010).

Case Study Evalua ons
Figure 12 Gateway 1, is adjacent to the Metrolink
Sta on, Gateway 2 includes a commercial shopping
center with a movie theater

Figure 13 Google Earth Image of “Googleplex”
Mountain View, CA

to a movie theater, service, and retail, as well as
restaurants. There is median signage at the
gateway entrance on Tus n Avenue and on East
La Palma Avenue.
Threats: Less Expensive and Perceived High‐End
Business Parks
Other business parks in Orange County and the

Ames Research Center
The partnership between Google and NASA at
the Ames Research Center in Mountain View,
California oﬀers a great example of an
innova ve, technology based, green campus‐like
business park. Google signed a 40 year lease for
42.2 acres on NASA’s Moﬀe Field
(www.stree nsider.com). The campus includes
oﬃce and R&D space as well as company housing
and ameni es such as, dining, sports, fitness,
child care, conference and parking facili es for its
employees, as well as recrea on and parking
facili es and infrastructure improvements for
NASA’s use. Google’s campus, also referred to as
“Googleplex” is an interac ve campus where
employees can ride bikes to and from mee ngs
and dogs are encourage to come to work with
their owners (www.google.com).
Other on‐site ameni es include:


Café sta ons that provide free healthy snacks
and a great place for a quick mee ng



Outdoor tables and sea ng for lunch, a break,
or for use as a mee ng space
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Exercise rooms



Game rooms with video games, foosball, pool
tables and Ping‐Pong



And even a baby grand piano
(www.howstuﬀworks.com/internet/basics/
google6.htm and www.google.com).

Bay Area Economics (BAE) report, Economic
Benefits Study of NASA Ames Research Center
and NASA Research park in Silicon Valley, oﬀers
an analysis on this unique model and insight into
the ameni es oﬀered. NASA Ames Research Park
is considered a successful public‐private
partnership not just with Google but a total of 70
on‐site partners occupying approximately
675,000 square feet of building space (BAE, 2010,
p. i). These public‐private partnerships provide:


World‐class shared‐use R&D and educa on
campus for industry, academia, nonprofits,
and government;



A center for innova on and
entrepreneurship;



A unique community of scien sts, engineers,
students and educators with a shared mission
(BAE, 2010, p. 52).

There are plans for a mul ‐university campus on
75 acres of the 300 acre NASA Ames Research
Center at Moﬀe Field. The campus is slated to
have laboratories, classrooms and homes for
3,000 people (Perlman, 2009). A mul tude of
universi es have lined up to form partnerships
for this future research park: Carnegie Mellon,
Santa Clara University and Center for Robo c
Explora on and Space Technologies, University
of California, Foothill‐De Anza Community
College District and Interna onal Space
University. Not only do the universi es oﬀer
partnerships for research but they also serve as a
prototype for green technologies, sustainability,
and workforce training. These developments,
es mated to begin construc on between 2013
and 2015, will be linked to CalTrain for a

Figure 14 Google outdoor café and shared bikes
Source: www.techchuncks.com

walkable, bike friendly environment (BAE, 2010,
p. 73).
The quality of life in the San Francisco Bay Area is
another perk to the loca on of the Ames
Research Park. NASA contributes to the to the
region’s quality of life through its public outreach
and stewardship programs these include:


The San Francisco Bay Trail– they have
opened addi onal sec on of the 500 mile Bay
Trail to improve recrea onal access



Cultural Tourism– in conjunc on with the
comple on of the Bay Trail and restora on of
the salt marshes a signage program is being
developed to link the history of NASA Ames,
the former Naval Air Sta on at Moﬀe Field
and the ecology of the Bay
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Figure 15 Google Earth Map of Irvine Spectrum, the Great Park is currently being build on the old El
Toro Marine Base to the north, the Irvine Train Sta on and Irvine Spectrum Shopping Center are
centrally located within the Spectrum planning area



Burrowing Owl Habitat– these owls were
once the most common migratory bird in the
Bay Area, due to land development and
ground squirrel eradica on they are now a
species of concern, NASA has partnered with
the U.S. Fish and Wildlife Service to protect
these owls



Wetlands Preserva on and Restora on– A
partnership with the U.S. Fish and Wildlife
Service and Cargill Salt Company to study salt
evapora on ponds



Reclaimed Water– NASA Ames uses
reclaimed water from the City of Sunnyvale,
reducing demand from the Hetch Hetchy
Reservoir



Ongoing Remedia on– Working to cleanup
contaminated sites le by the former base

Irvine Spectrum
Within Orange County Irvine Spectrum is one of
closest business parks to Anaheim Canyon. The
two business centers are o en compared to one
another. Irvine Spectrum consists of 6 planning
areas and is approximately 3,260 acres (City staﬀ,
2012). This area is most widely known for its
regional shopping and entertainment
des na on, Irvine Spectrum Center. With over
130 shops, restaurants, and entertainment
op ons (including a Ferris Wheel) this
commercial center is centrally located within the
business park (www.irvinespectrum.com). Like
Anaheim Canyon, Irvine Spectrum also has a train
sta on. The Irvine Transit Sta on oﬀers more
connec ons including Metrolink, Amtrak, OCTA,
and the FlyAway Shu le to Los Angeles
Interna onal Airport.
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Development within the Irvine Spectrum area is
guided by the General Plan and Chapter 9 of the
Irvine Zoning Code; Irvine does not use Specific
Plans. The Zoning Code indicates that
warehouse and sales outlets are permi ed uses
with excep on of one planning area in the
Spectrum that requires a Condi onal Use Permit.
This coupled with a strong retail anchor center
help to promote use of the area during non‐
business hours.
Landscaping within this area is well done and
enhances the image of the business park. Some
of the same connec vity issues experienced in
Anaheim Canyon exist in regards to sidewalks
and access to OCTA bus stops.
Although the Spectrum is adjacent to the Great
Park; the train tracks are a barrier and work on
the park has not yet begun on this side of the
site.
A marke ng brochure used by Cushman &
Wakefield boasts the following ameni es within
the Spectrum:
 Restaurants and other retail ameni es
 Basketball courts
 Convenient to Spectrum Entertainment

Center
 Immediately adjacent to major walking/

jogging biking trail
 Close proximity of the 1‐5, 1‐405 and SR 133

freeways
 Located near Kaiser & Hoag hospitals

Figure 16
Images
of
Irvine
Spectrum
 Campus environment
Top: Landscaping
Many of the ameni es listed above are similar to
Middle: Irvine Spectrum
those in Anaheim Canyon with the excep on
Center
that the Spectrum oﬀers newer facili es.
Bo om: Irvine Transporta on
Small retail strips can be found throughout the
Sta on

business park providing dry cleaning services,
quick lunch op ons, and other conveniences.
Residen al uses are within close proximity to
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Blake’s was chosen due to their high traﬃc rate
during lunch and the owners willingness to allow
someone to survey their customers.

the Spectrum. Shady Canyon, Quail Hollow, The
Park, and The Village are a few of the Irvine
Company proper es that oﬀer workforce housing
close to or within the Spectrum. Oak Creek golf
course is also a nearby amenity oﬀering
businesses and residents access to a Fazio‐
designed course
(www.irvinecompanyoﬃce.com). Refer to
Appendix B for an evalua on sheet used for each
case study.

The survey was available online through March
31st. Data was retrieved from Survey Monkey on
April 1st. Handwri en surveys were added to
the data collected from the online responses.
The survey results are discussed below, the
ques ons and results are also a ached in
Appendix C.

Survey Results

Survey Popula on

Data Collec on Methods
The survey was ini ally made available to the
public at the Anaheim Canyon Community
Workshop at the new Kaiser Permanente hospital
on East La Palma Avenue. The workshop was
held on February 15th from 4 to 6pm. A mix of
approximately 35 residents, business owners,
and property owners were in a endance. Paper
copies of the survey were distributed along with
self‐addressed envelopes for easy return. The
project website was presented to the a endees
during the presenta on and the web address for
the survey was also provided on the survey
handouts for anyone wan ng to complete it
online through Survey Monkey. A workshop
summary e‐mail with a link to the survey was
sent to the Anaheim Advisory Working Group as
well as all members of the public who provided
their e‐mail when signing in for the workshop.
Canvasing cards were also used to promote the
online survey. Cards were distributed
throughout Anaheim Canyon including The
Crossings apartment community, Starbucks, It’s a
Grind, Canyon Sta on, and Kaiser Hospital as well
as at several other shops and restaurants. The
card is included in Appendix C.
Due to a low response rate from the workshop
and canvasing cards. Surveys were distributed
during the lunch hour at Blake’s Place BBQ.

A total of 61 people completed the survey
between February 12th and March 31st. The
survey asked several demographic ques ons to
collect informa on about users of the area.
Approximately 81% of respondents reported they
come to Anaheim Canyon for work. About 43%
of the par cipants were age 50 to 69 and 35%
were age 35 to 49. The majority of the
respondents were either business owners or
employees and approximately 25% of them have
been coming to Anaheim Canyon for more than
20 years.
Survey Findings
Overall, respondents of the survey were neutral
in regards to their sa sfac on with the current
ameni es in Anaheim Canyon. However, more
people were sa sfied than dissa sfied. About
30% of respondents were sa sfied (answers from
sa sfied to neutral, but not including neutral)
verses 23% who said they were dissa sfied (from
neutral to dissa sfied, but not including neutral).
See Figure 17 on page 19.
Three amenity categories emerged as having
great importance to the survey par cipants they
were: restaurants, mobility/accessibility, and
appearance.
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How satisfied are you with the current amenities in
Anaheim Canyon?
8.33%

5
3

SATISFIED

5.00%
16.67%

10

NEUTRAL

28
11.67%

7
3
4

46.67%

5.00%

DISSATISFIED

6.67%

Figure 17 Responses to
Ques on 2, The majority
of respondents reported
a neutral a tude toward
the current ameni es
oﬀered in Anaheim
Canyon

Appearance
Enhanced landscaping ranked second among the
improvements that could be er serve the
community. Ques ons 3 and 4 were open ended
and allowed respondents to list the things they
like the most and least about Anaheim Canyon.
Answers varied, things that respondents liked the
most were cleanliness, loca on, and proximity to
the highway. Some of the things least liked
about this area included the dump site, a lack of
restaurants, shopping, and entertainment, as
well as a lack of uniformity and heavy traﬃc
during rush hour. These answers give insight to
the respondents percep on of Anaheim Canyon’s
appearance. In ques on 4 (what they liked
least) , 9 out of 40 responses related to the
appearance of the area. In ques on 3 (what they
liked the most), 6 out of the 40 responses also
related to appearance. While some respondents
described it as a “nice and clean” environment
they noted that Anaheim Canyon is dated.
Conversely, one individual who listed appearance
as one of the things they liked least noted that
the, “Public areas need to look be er.” Another
said that it, “lacks a friendly atmosphere, [that] it
is too corporate.” And yet another described it

as “Disjointed, old in most areas, seems
neglected.”
When asked “What types of ac vi es would you
par cipate in if they were available in Anaheim
Canyon?” about 56% of respondents said they
would walk to an outdoor plaza or park to take a
break or have lunch. See Figure 18 on page 20.
Adding parks and plazas could help in the
beau fica on of the area; this ideas is further
expanded on in the Planning Recommenda ons
sec on.
Mobility/Accessibility
Respondents iden fied accessibility in several
diﬀerent facets throughout Anaheim Canyon.
Proximity to the freeways, bike/pedestrian
access, as well as the Metrolink Sta on, and
access to the Santa Ana River Trail were all
covered in the survey. Respondents found access
to the highways to be an advantage of the area.
About 92% of those surveyed said they get to
work by car. Only 5% of the respondents use a
combina on of the Metrolink Train and a car and
about 3% ride their bike. When asked if they
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would ride their bike to work if there were more
bike paths within Anaheim Canyon 70%
responded no. However, when asked if there
was a free shu le or trolley from the Metrolink
Sta on to stops throughout Anaheim Canyon
about 48% said they would use the service while
52% did not see it as an added benefit. Having
such a large percentage of the survey
respondents open to an alterna ve mode of
transporta on is promising, ideas for capitalizing
on this are further discussed in the Planning
Recommenda ons sec on.
Be er access to the Santa Ana River Trail was the
least supported amenity with an average of 3.82
on a scale of 0 to 7. In two follow up ques ons
regarding the Santa Ana River Trail the results
were consistent, 74% said they do not currently
use the trail and in the second follow up ques on
37% reported that even if there was increased
access their use of the trail would not change.
However, approximately 44% of respondents to
this ques on said if there was more access their
use of it may change during non‐business hours,
mostly on weekends.

Restaurants
When asked which ameni es should be improved
restaurants were the front runner with an
average ranking of 5.96 on a scale of 0 to 7.
The desire for more restaurants was again
echoed in ques on 7, approximately 73% of
respondents said they would have dinner at a
restaurant in Anaheim Canyon if more op ons
were available. Ques on 13 reveals more about
the respondents current use of restaurants for
dinner in Anaheim Canyon. As Figure 19 on the
next page shows few respondents frequent
Anaheim Canyon for dinner.
Ques on 12 asked about lunch habits of
respondents. Since this area predominantly
contains business complexes it is no surprise that
respondents to the survey frequent restaurants
in this area much more for lunch than dinner.
About 88% of respondents indicated that they
eat lunch in Anaheim Canyon once a week or
more.

What types of activities would you participate in if they
were available in Anaheim Canyon?
(check all that apply)
80.0%
70.0%

72.9%

60.0%
50.0%
40.0%
30.0%

52.5%

55.9%

1 Use sidewalks, bike paths, and
the Santa Ana River Trail for
walking, running or biking
2 Walk to an outdoor plaza or park
to take a break or have lunch

50.8%

3 Shop at a commercial center in
Anaheim Canyon

20.0%
10.0%
0.0%
1

2

3

4

4 Have dinner at a restaurant in
Anaheim Canyon

Figure 18 About 50% or more of respondents to ques on 6 said they would use addi onal connec vity,
open space, commercial centers, and restaurants if they were available in Anaheim Canyon
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How often do you frequent a
restaurant in Anaheim Canyon for
dinner (per month)?
2%

0%

14%

Never
38%

1-3
4-6
7-9

46%

10 or more

Figure 19 Ques on 13, Dinner is not a popular meal in
Anaheim Canyon. About 84% of survey respondents
have dinner at a restaurant in Anaheim Canyon 3
mes or less per month

Planning Recommenda ons
Property owners, businesses, and real estate
brokers use ameni es to market their property
or company whether as a sales tool or as
employee incen ves. The available ameni es
can help to set it apart from other proper es and
as men oned earlier they can even help to
increase property values. The following
recommenda ons are intended for the use of the
City of Anaheim Planning Department and MIG.
They may also be useful to real estate brokers in
the area.
Recommenda ons have been broken down into
the following categories: Beau fica on, Mobility
& Connec vity, Land Use, Economic
Development and Community Involvement.
Beau fica on

Ques on 15, “Do you have a favorite local spot in
Anaheim Canyon (a place for coﬀee, lunch, or
just a break)?” has been omi ed from this
analysis since surveys were collected at Blake’s
Place BBQ restaurant. Collec ng surveys here
skewed the data as the majority of the
respondents said that Blake’s is their favorite
spot. While that might be true it cannot be
determined if they felt persuaded to answer the
ques on due to the fact that they were
answering the survey in the restaurant.
In ques on 4 (What do you like least about
Anaheim Canyon?) a lack of restaurants was
listed by 9 of the 40 people who responded to
this ques on. One respondent included that
they “drive to Orange to go shopping and for
lunch.” While Orange isn’t too far away Anaheim
is poten ally losing tax revenue if other
employees or users of this area do the same.
Solu ons to the lack of restaurants, mobility, and
appearance “problems” are further discussed in
the Planning Recommenda ons sec on.



Add landscaping and create a beau fica on
project for area water reten on basins
known as Anaheim Lakes in partnership with
the Orange County Water District.



Create landscape and design guidelines to aid
development of the area for a more
consistent look, visually connec ng poten al
new walkways, open space, and bike paths
between public and private proper es. A
form based code might be a good way to
encourage a more unified look throughout
the area.



Use Development Agreements to raise
money for landscaping improvements
throughout Anaheim Canyon.



Give incen ves to developers who include
plazas and open public space in new business
complexes. For instance, reduce height
restric ons, let the developer build a taller
building in exchange for larger front setbacks
that incorporate these open public areas.
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A master sign program (like the one currently
required in the PacifiCenter Specific Plan)
could be used as another way to achieve a
more uniform look throughout Anaheim
Canyon.

Mobility & Connec vity


Comple on of the proposed pedestrian
access tunnel and walkway between the
Metrolink Sta on, The Crossing apartment
complex, and new Kaiser Permanente
Hospital as shown in Figure 20 and discussed
in the IBI Anaheim Canyon Sta on Master
Site Plan (see References) is recommended to
be er connect these heavily used areas of
Anaheim Canyon.

Figure 20 Metrolink Schema c Plan for increased
pedestrian connec vity, including a pedestrian tunnel
connec ng Kaiser Hospital and The Crossings Apartment
Complex to Canyon Sta on. Source: IBI Metrolink Plan



Encourage or start a bike sharing program or
bike lockers at Metrolink so commuters could
use a commuter bike instead of a commuter
car for mobility.



Partner with OCTA to run a shu le from the
Metrolink Sta on throughout Anaheim
Canyon during peak hours. Funding sources
for this could be through OCTA, a Business
Improvement District, or possibly grants to
get it started (the U.S. Economic
Development Administra on and the Federal
Transporta on Administra on both oﬀer a
Figure 21 Graphic depic ng the use of bulb‐outs at an
intersec on Source: www.greatergreaterwashington.org
number of grants).



Bulb‐outs could be used along busy
intersec ons to increase pedestrian safety by
shortening the distance to cross and
increasing their line of sight (Snyder et al,
2011, 14‐5). They also to help to calm traﬃc
which will make it more bike and pedestrian
friendly.



Public Works improvement projects are
currently underway including the extension
and introduc on of sidewalks along East La
Palma Avenue. The City should con nue to
add sidewalk connec vity where possible,

concentra ng on crea ng access to
restaurants, shopping, and open spaces like
parks or plazas.


The current North East Specific Plan includes
sidewalk waivers, it is not recommended to
con nue using these in the updated plan. If
might be worthwhile for Public Works to see
if any of these temporary waivers have
expired and where addi onal sidewalks can
be added.
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industrial park could be a great opportunity
for public‐private partnerships as well as a
way to provide skilled labor for the area. The
Anaheim Center for New Energy Technology
(AC‐NET) is a partnership between California
State University Fullerton (CSUF) and the City
of Anaheim (for more informa on see page
9). Capitalizing on the AC‐NET partnership
could be a great founda on for research
facili es and energy advancements in
Anaheim Canyon.

Land Use


Iden fy the gateway areas and possibly
parcels around Camelot family recrea on
center as “entertainment zone(s)” where land
uses like restaurants, theaters, shopping,
addi onal recrea on, etc. would be
encouraged.



Add incen ves to the Specific Plan for
restaurant uses. Locate these uses near the
entertainment zones and churches to
facilitate use of the restaurants during non‐
business hours.







Con nue to include flexible regula ons, like
mixed use development, near PacifiCenter
(also referred to as Canyon Sta on) to allow
for future residen al development. This
would provide workforce housing for the
hospital and local businesses. This could be
an area where the City could include
aﬀordable housing units. Also consider
poten al development in this area for hotels
(one extended stay hotel already exists) to
serve the hospital and business travelers.
Parking in some of the older areas and side
streets is overcapacity and appears to be
inadequate. Buildings may have new tenants
that require more parking or perhaps the
business of the exis ng use has grown and
there are more employees on the premises
then originally planned. A parking study of
the area is recommended to determine if this
is the case (maybe the businesses are using
their parking spaces for something other than
employee and customer parking). If parking
is determined to be inadequate the study
should also suggest how to increase the
parking capacity to accommodate future
growth within Anaheim Canyon.
Include addi onal land use flexibility for a
University Satellite Campus or Research
Facility. With an abundance of Colleges and
Universi es in Southern California this



Allow warehouse sales on the weekends to
encourage use of the area during non‐
business hours.

Economic Development


Fees from a Business Improvement District,
could also be used for landscaping
improvements, new gateway signage, and
maintenance.



Transi on the Anaheim Canyon working
group to an autonomous group, perhaps
though the Anaheim Chamber of Commerce.
Encourage them to be the catalyst of change
for the area. The City can set the framework
but if the businesses, local real estate
community, and users of the area don’t have
ownership of the ideas and the plan for
improvement, implementa on to change the
area will be a much slower process.

Community Involvement


Maintain the Anaheim Canyon website
beyond the Specific Plan process. This online
community could serve as a place where
property owners, businesses, real estate
brokers etc. could post informa on about
available proper es, jobs, as well as sales and
events. The City could provide updates about
the Enterprise Zone, any landscaping or
public improvements, etc. This online forum
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Conclusion

Figure 22 The Gates Central Park
Source: gothamist.com

could also help to create a sense of
community. MindMixer is a company that
builds and will host this type of webpage,
they provide examples at
www.mindmixer.com that might help the city
to further develop their Anaheim Canyon
website.


Encourage Anaheim Parks and Recrea on, in
conjunc on with the Anaheim Outdoors
Connec vity project, to promote use of the
Santa Ana River Trail. Possibly include a
pubic installment similar to The Gates in
Central Park to increase use of the area by OC
residents especially during weekend and non‐
business hours.



An annual walk or clean up day may also be a
good way to spur community involvement.

A combina on of improved ameni es will help to
revitalize Anaheim Canyon. This report makes
recommenda ons in five areas of opportunity:
Beau fica on, Mobility & Connec vity, Land Use,
Economic Development and Community
Involvement. Anaheim Canyon Specific Plan can
help to foster a sustainable business and physical
environment by incorpora ng the appropriate
recommended ameni es into the new plan.
Other ideas presented in the Recommenda ons
sec on are general sugges ons that Planning and
other City departments can incorporate into
current or new programs.
Users of Anaheim Canyon revealed that
appearance, a lack of restaurants, and issues with
mobility/accessibility are the three areas they
would like to see improved. A mul faceted
approach to upda ng the ameni es of Anaheim
Canyon will help to keep this area compe ve in
the Southern California market. Capitalizing on
the integra on of new trends and established
prac ces, such as Eco‐Industrial Parks, as well as
exis ng programs, like the City’s Green
Connec on program will propel this area into a
new “class” for industrial parks.

Appendix A
Current Land Use Map for the
Northeast Area Specific Plan

Appendix B
Evalua on Criteria for Case Studies

What makes this area successful?‐ ini al observa ons via site visit (for Irvine)

What ameni es are available?

What ameni es are being used during site visit?

What ameni es are promoted via Business Park website?

What ameni es are discussed in any ar cles or blogs available online?

What ameni es are marke ng by real estate brokers in the area?

What is the approximate size of the business park?

How many businesses are in the business park?

What City documents are available‐ how do they support this planning area?
Examples: General Plan
Specific Plan
Zoning Code

Are any of the ameni es supported by Parks and Recrea on Departments?

How many points of access are there to the business park?

What modes are transporta on are available?

What other uses are promoted?

How much of the business park is devoted to public open space?

Is this area used during non‐business hours? If so how and by who?

Other notes, research, and observa ons

Appendix C
Ameni es Survey
Ques onnaire
Canvasing Card
Survey Data
Handwri en Responses

Front

Back

Anaheim Canyon Specific Plan Amenities Survey 2012 Question1
The questions below are intended to help the City better understand what types of amenities would be the most desirable in Anaheim Canyon. Please take a moment to fill out this quick survey; it will take
about 5 minutes. All answers are anonymous. Thank you for your time! The first few questions are about your general feeling regarding Anaheim Canyon and possible improvements that could better
serve this community. Rank the following amenities that you think should be expanded in Anaheim Canyon (7 being the most important and 1 being the least important).
Answer Options

7

6

5

4

3

2

1

Rating Average

Bike lanes/ paths
Sidewalks/ walking trails
Restaurants
Shopping
Better access to Santa Ana River Trail
Enhanced landscaping

11
16
26
14
6
16

7
11
16
5
5
10

10
11
6
10
11
10

8
5
5
11
12
10

6
3
1
6
6
4

9
4
1
3
8
1

6
5
1
3
9
4

4.26
5.00
5.96
4.79
3.82
5.09

answered question
skipped question
Enhanced landscaping

5.09

Better access to Santa Ana River Trail

3.82

Shopping

4.79

Restaurants

5.96

Sidewalks/ walking trails

5.00

Bike lanes/ paths
0.00

4.26
1.00

2.00
Series1

3.00

4.00

5.00

6.00

7.00

Response
Count
57
55
56
52
57
55
58
3

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 2
How satisfied are you with the current amenities in Anaheim Canyon?
Answer Options

Satisfied

Please select one

5

Neutral
3

10

28

7

3

Dissatisfied

Rating Average

4

4.10

answered question
skipped question
8.33%
Satisfied
Dissatisfied
When removing neutral

30.00%
23.33%

5.00%

16.67%

46.67%

11.67%

5.00%

6.67%

How satisfied are you with the current amenities in
Anaheim Canyon?
5
3

8.33%
5.00%

10

16.67%

28

46.67%

7
3
4

11.67%
5.00%
6.67%

Response
Count
60
60
1

Anaheim Canyon Specific Plan Amenities Survey 2012
Question 3
What do you like most about Anaheim Canyon?
Response
Count
40

Answer Options

answered question
skipped question
Number
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36

40
21

Break into three categories
Restaurants
Access/ mobility
Appearance

Response Text
Cool Trail
The variety of centers and things offered
Cool Trails
Blakes BBQ
light traffic
Feels newer/ safer
Variety of businesses
Proximity
zoned good
Blake's
Variety of restaurants
Its hidden area that most people don't know about. so its kool to explore and bring friends down
tot the local bars and stuff.
Weather
Riverbed
It's nice from what I see
how clean the city keeps it's self
Lots of small businesses
How clean the city is.
Restaurants
Trails
Relative ease of ingress/egress
Location- central to OC; links to Inland via 91 freeway
Close to my house and freeways
Peaceful
Metrolink and bus service
Nice and Clean
Clean and safe area
MFG Location
Parallel to 91
Location
It's A Grind
Location, diversity of building types
Good Location
More restaurants within walking distance. A Chase Bank.
Proximity to Residence
convenience to freeways and metrolink
business friendly, EZ is a great opportunity for businesses. business owners should be
educated about the tremendous benefits of EZ. The enhancement is a great idea. The city
should plow forward and ignore the complaints about the planning/building department fees.
More time should have been allocated to discussions but Paul limited the questions and the
conversation time so I held back from making positive comments about the plan. It's normal for
business owners to want the city to do everything for them. But the improvements will work
better if there is positive and constructive input from the business owners rather than city
bashing about the building department's fees.

37
38 access is good. Public areas need to look better
39 Freeways access.
40 Location

Anaheim Canyon Specific Plan Amenities Survey 2012
Question 4
What do you like least about Anaheim Canyon?
Response
Count
40

Answer Options

answered question
skipped question
Number

40
21

Restaurants
Traffic related issues
Appearance
Other

1
2
3
4
5
6
7
8
9
10

Response Text
No Restrooms
crowdedness and trains
No restrooms
Busy
Traffic
lacks a friendly atmosphere, too corporate
Anything else will cost me more money
road construction
Boeing is leaving
not enough restaurants

11
12
13
14
15
16
17
18
19
20
21
22

Road surface @ Tustin and La Palma does not get repaired quickly after a couple of years of degrade.
N/A
Bad access to riverbed
I haven't found anything I dislike
the dump area, smells a little too much
Not too many fun places like shopping and entertainment.
The dump site.
Am satisfied
More Shopping
Minimal amenities to offer employees such as restaurants, shopping, banks
Too industrial- needs better sidewalks, landscaping, etc.- beautify!
Not that attractive

23
24
25
26
27
28
29
30
31
32
33
34
35
36

Traffic to get to and from the freeway along La Palma, Oragnethorpe, Imperial, Lakeview, and Tustin 7:30 to
8:30 am, 4:30 to 6 pm.
Hot
We don't have enough restaurants
Don't have enough restaurants or shopping centers. I drive to Orange to go shopping and for lunch.
Lack of est-in restaurants and dinner houses
Upscale Restaurants to Entertain Customers
Outdated
Lack of area uniformity
Not enough stores or restaurants, vacant spaces
Appearance, especially in areas near freeway off-ramps.
Disjointed, old in most areas, seems neglected
Location in relation to shops and dining.
91 Freeway
not much within walking distance

37
38
39
40

I am concerned about the environmental impact of the concrete/asphalt crushing operation on Richfield
Ave. The prevailing winds are out of the S/SW and asphalt contains asbestos. The upwind properties get
asphalt dust from the operation. I think the OCWD and the city should conduct an environmental study to
make sure the businesses N/NE of the asphalt crushing operations are adversely impacted. Is the land use
permitted by the city for such operations and also a junk yard next to it?
The telephone poles.
No restaurants
Haphazard development -- just old, no one's fault

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 5 Part 1
Do you use the Santa Ana River Trail?
Answer Options
Yes
No

Response
Percent
26.2%
73.8%

answered question
skipped question

Response
Count
16
45
61
0

Do you use the Santa Ana River Trail?

Yes
No

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 5 Part 2
If there were more access points to the Santa Ana River Trail throughout Anaheim
Canyon would you use the trail more… (check all that apply)
Answer Options
During lunch or on a break
On the weekends
Mornings or evenings
My use of the trail would not change

Response
Percent
21.7%
43.5%
17.4%
37.0%

Response
Count
10
20
8
17

answered question
skipped question

46
15

If there were more access points to the Santa Ana River Trail throughout
Anaheim Canyon would you use the trail more… (check all that apply)

50.0%
45.0%
40.0%
35.0%
30.0%
25.0%
20.0%
15.0%
10.0%
5.0%
0.0%
During lunch or on a
break

On the weekends

Mornings or evenings

My use of the trail
would not change

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 6
What types of activities would you participate in if they were available in Anaheim
Canyon? (check all that apply)
Response
Percent

Response
Count

Use sidewalks, bike paths, and the Santa Ana River
Trail for walking, running or biking

52.5%

31

Walk to an outdoor plaza or park to take a break or have
lunch

55.9%

33

Shop at a commercial center in Anaheim Canyon

50.8%

30

Have dinner at a restaurant in Anaheim Canyon

72.9%

43

Answer Options

answered question

59

skipped question

2

What types of activities would you participate in if
they were available in Anaheim Canyon? (check all
that apply)
80.0%
70.0%

72.9%

60.0%
50.0%

52.5%

55.9%
50.8%

40.0%
30.0%
20.0%
10.0%
0.0%
1

2

3

4

1 Use sidewalks, bike paths, and the Santa Ana River Trail for walking, running or biking
2 Walk to an outdoor plaza or park to take a break or have lunch
3 Shop at a commercial center in Anaheim Canyon
4 Have dinner at a restaurant in Anaheim Canyon

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 7
What brings you to Anaheim Canyon?
Answer Options
Work
Recreation
Restaurants
Church
Shopping
Medical Care
Other (please specify)

Response
Percent
81.4%
11.9%
20.3%
1.7%
3.4%
5.1%
0.0%

answered question
skipped question
What brings you to Anaheim Canyon?
90.0%
80.0%
70.0%
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%
0.0%

Response
Count
48
7
12
1
2
3
0
59
2

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 8
How do you typically get to Anaheim Canyon?
Response
Percent
91.5%
5.1%
0.0%
3.4%
0.0%
0.0%

Answer Options
Car
Metrolink Train and Car
Bus
Bike
Walk
Other (please specify)

Response
Count
54
3
0
2
0
0

answered question
skipped question

59
2

How do you typically get to Anaheim Canyon?
100.0%
90.0%
80.0%
70.0%
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%
0.0%
Car

Metrolink
Train and Car

Bus

Bike

Walk

Other (please
specify)

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 9
If there were more bike paths within Anaheim Canyon would you ride your bike to the
area?
Response
Response
Answer Options
Percent
Count
Yes
29.3%
17
No
70.7%
41

answered question
skipped question

58
3

If there were more bike paths within Anaheim Canyon would you ride your bike
to the area?

Yes
No

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 10
If you use Metrolink to get to Anaheim Canyon what mode of transportation do you use
to get to your final destination?
Response
Response
Answer Options
Percent
Count
Commuter Car
63.2%
12
Bike
10.5%
2
Walk
26.3%
5
Carpool
0.0%
0
Other (please specify)
0.0%
0

answered question
skipped question

19
42

If you use Metrolink to get to Anaheim Canyon what mode of transportation do
you use to get to your final destination?

Commuter Car
Bike
Walk
Carpool
Other (please specify)

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 11
If there was a free shuttle or trolley from the Metrolink station to stops throughout
Anaheim Canyon would you use it?
Response
Response
Answer Options
Percent
Count
Yes
47.9%
23
No
52.1%
25

answered question
skipped question

48
13

If there was a free shuttle or trolley from the Metrolink station to stops throughout
Anaheim Canyon would you use it?

Yes
No

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 12
How often do you frequent a restaurant in Anaheim Canyon for lunch (per week)?
Answer Options
Never
1
2
3
4
5
More

Response
Percent
11.9%
22.0%
16.9%
28.8%
3.4%
11.9%
5.1%

Response
Count
7
13
10
17
2
7
3

answered question
skipped question

How often do you frequent a restaurant in Anaheim Canyon for lunch
(per week)?

Never
1
2
3
4
5
More

59
2

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 13
How often do you frequent a restaurant in Anaheim Canyon for dinner (per month)?
Response
Percent
38.6%
45.6%
14.0%
1.8%
0.0%

Answer Options
Never
1-3
4-6
7-9
10 or more

answered question
skipped question

How often do you frequent a
restaurant in Anaheim Canyon for
dinner (per month)?
2%

0%
Never

14%
38%

1-3
4-6

46%

7-9
10 or more

Response
Count
22
26
8
1
0
57
4

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 14
How often do you frequent Anaheim Canyon during “non-business” hours?
Answer Options
Never
Once a week
Twice a week
Three times a week
Four or more times per week

Response
Percent
40.4%
36.8%
10.5%
5.3%
7.0%

Response
Count
23
21
6
3
4

answered question
skipped question

57
4

How often do you frequent Anaheim Canyon during “non-business” hours?

Never
Once a week
Twice a week
Three times a week
Four or more times per week

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 15
Do you have a favorite local spot in Anaheim Canyon (a place for coffee, lunch, or just a
break)?
Response
Response
Answer Options
Percent
Count
Yes
56.4%
31
No
43.6%
24
If yes where?
31

answered question
skipped question
Number
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31

If yes where?
Islands
Blake's
Blake's
Blake's
Blake's
Blake's
Blake's
Blake's
Blake's
Blake's
Blake's
Blake's
Blake's
Blake's
We need more
Anaheim Festival Center
Blake's
Blake's
Tom's
Blake's
enjoy walking along santa ana river trail
California Fish Grill
Starbucks
Polly's Pies (Orange)
Starbucks
Subway at La Palma and Kraemer
It's A Grind coffee
Golden Spoon Yogurt
i eat luch at Kimmies in Placentia ( Orangethopre and Lakeview)
Miraloma Cafe and Blakes Near Red Gum Creative Campus
Foxfire Restaurant

55
6

Do you have a favorite local spot in Anaheim Canyon (a place for
coffee, lunch, or just a break)?

Yes
No

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 16 Part 1
Please help us to better understand the people who use this area by
answering a few questions about yourself below: Please provide the
ZIP code where you live:
Response
Count
59

Answer Options

answered question
skipped question
Number

Response Text
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50
51
52
53
54
55
56
57
58
59

Zip Code

92663
92869
92869
92821
92886
90621
90621
92870
92880
92602
91709
90621
92866
92808
92807
92630
92691
92704
92653
92782
92008
92805
92867
92831
92869
92886
92840
90703
92570
92887
92780
92648
92831
92807
92807
92867
92648
92807
92861
92831
90266
92544
92582
90620
92887
92887
92861
92887
92672
92603
92808
92841
92806
92867
92806
92625
92867
92804
92677

59
2

90266
90620
90621
90703
91709
92008
92544
92570
92582
92602
92603
92625
92630
92648
92653
92663
92672
92677
92691
92704
92780
92782
92804
92805
92806
92807
92808
92821
92831
92840
92841
92861
92866
92867
92869
92870
92880
92886
92887

%

1.69%
1.69%
5.08%
1.69%
1.69%
1.69%
1.69%
1.69%
1.69%
1.69%
1.69%
1.69%
1.69%
3.39%
1.69%
1.69%
1.69%
1.69%
1.69%
1.69%
1.69%
1.69%
1.69%
1.69%
3.39%
6.78%
3.39%
1.69%
5.08%
1.69%
1.69%
3.39%
1.69%
6.78%
5.08%
1.69%
1.69%
3.39%
6.78%

Response
Count

1
1
3
1
1
1
1
1
1
1
1
1
1
2
1
1
1
1
1
1
1
1
1
1
2
4
2
1
3
1
1
2
1
4
3
1
1
2
4

90266
90620
90621
90703
91709
92008
92544
92570
92582

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 16 Part 2
Please provide the ZIP code where you work:
Response
Count
53

Answer Options

answered question
skipped question
Number

53
8

Response Text
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50
51
52
53

92806
92806
92806
92806
92806
92806
91761
varies
92806
92806
92806
So Cal Region
92803
92803
92806
92806
92705
92816
92806
92806
92807
92806
92806
92801
92870
Long Beach
92806
92807
92806
92806
92807
92807
92807
92807
92807
92807
92807
92807
92807
92807
92807
90620 and 92806
92807
92805
92806
92805
92806
92807
92806
92807
92806
92806
92614

Zip Code
91761
92614
92705
92801
92803
92805
92806
92807
92816
92870
Other

%
1.89%
1.89%
1.89%
1.89%
3.77%
3.77%
43.40%
30.19%
1.89%
1.89%
5.66%

Response
Count
1
1
1
1
2
2
24
16
1
1
3
91761
92614
92705
92801
92803
92805
92806
92807
92816
92870
Other

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 16 Part 3
Which category below includes your age?
Response
Percent
1.9%
11.1%
35.2%
42.6%
9.3%

Answer Options
18 or younger
19-35
36-49
50-69
70 or older

Response
Count
1
6
19
23
5

answered question
skipped question

Which category below includes your age?
18 or younger

19-35

36-49

50-69

2%
9%

43%

11%

35%

70 or older

54
7

Anaheim Canyon Specific Plan Amenities Survey 2012 Question 16 Part 4
What is your role in Anaheim Canyon? (check all that apply)
Answer Options
Business owner
Property owner
Realtor
Resident
Other (please specify)

Response
Percent
40.0%
14.5%
0.0%
7.3%
56.4%

Response
Count
22
8
0
4
31

answered question
skipped question
Number
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31

Other (please specify)
Work
Work
N/A
N/A
Employee
N/A
N/A
Sales
Work
N/A
N/A
Employee
Boeing engineer
Employee
Employee
Visitor
Sales
Employee
Employee
Neighbor
Visiting
Work
Work
Work
Employee
Employee of Anaheim business not in the Canyon
Employee
Leasing Consultant
Creative Director and Phjotographer
work ~ 1130 North Miller St., Anaheim CA 92806
Business Visitor

55
6

What is your role in Anaheim Canyon? (check all that apply)
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%
0.0%
Business owner Property owner

Realtor

Resident

Other (please
specify)

Anaheim Canyon Specific Plan Amenities Survey 2012 Part 5
How long have you been coming to Anaheim Canyon?
Response
Percent
3.4%
18.6%
23.7%
15.3%
13.6%
25.4%

Answer Options
Less than 1 year
1-5 years
6-10 years
11-15 years
16-20 years
More than 20 years

Response
Count
2
11
14
9
8
15

answered question
skipped question

59
2

How long have you been coming to Anaheim
Canyon?
3%
25%

19%

Less than 1 year
1‐5 years
6‐10 years
11‐15 years

14%

24%

16‐20 years
More than 20 years

15%

Appendix D
Current marke ng brochure for Canyon Point real
estate brokers highligh ng service ameni es

Appendix E
Eco‐Industrial Parks in the United States

Some eco‐industrial park projects in the United States
Source: Cote and Rosenthal, 1998
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